COMPARISONS OF AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM 


FIRST REPORT FOR SEPTEMBER, 198 


EVENING 7:00-11:00 PM 


General E Amm Participation — Feature AIL 25- LES 1:00- 9:00- a 
Drama Drama) бту Adventuro Variety Films 30 Min. 60 Min. 300 M — 1100 PM) Regular  Special(3) Тош) 
HOUSEHOLDS % AVG. AUD. 13.8 12.9 14.1 13.4 13.8 12.8 14.8 zx 113 13.0 
NO. OF PROGRAMS 7 6 IFR (2 19 29 23 33 56 35 91 
EVENING MONDAY-FRIDAY d 
6:00-7:00РМ 11:30-1:00АМ WEEKDAY DAYTIME 7:00AM-4:30PM WEEKEND DAYTIME 
informational(1) И i Adult Sports 
11:30PM- Daytime & Aud. T0- 1000AM- 1:00- 10:00AM- Chi- е 
Once-a-Wosk — Mulli-weekly  1:00АМСЄ) Отата рий) — 10.00AM RPM (и «УМ йе) Spsdali) Tota) 
HOUSEHOLDS % AVG. AUD. 7.7 6.3 5.0 4.0 4.4 6.6 БЫЎ 4.9 5.5 7,5 
NO. OF PROGRAMSt 3 14 » 6 14 12 26 36 4 14 


(1) SEE INTRODUCTION FOR INDIVIDUAL TYPES IN ABOVE (3) 
GROUPING. 


š 10 REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES F0R REPORTING. 
(2) INCLUDES 8:30-9:30PM AND &30-10.00PM PROGRAMS. ^ CARRYING THIS FOOTNOTE. 


(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 


——— 


NATIONAL TV NIELSEN RATINGS RANKING — TOP PROGRAMS(t) 


BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING SEPTEMBER 16, 1984 


RANK PROGRAM 


E/R-SPECIAL(S) 

NBC SUNDAY NIGHT MOVIE4 
MISS AMERICA PAGEANT(S) 
SPECIAL MOVIE PRSNT-SUN(S) 
НАМАПАМ HEAT# 

ABC SUNDAY NIGHT MOVIE# 
60 MINUTES. 

NFL MONDAY NIGHT FOOTBALL 
CBS SPECIAL MOVIE PRSNT(S) 
À TEAM 
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NIELSEN AVERAGE AUDIENCE 


AUDIENCES. 


NO. (000) Ld жом 
19,530 1] JEFFERSONS# 
19,360 11 - RIPTIDE# 

18,760 13 ALICE# 

16,560 14 CAGNEY & LACEY 
16,220 14 NEWHART 

15,710 16 KATE & ALLIE 
15,540 16 SIMON & SIMON 
15,200 18 GLIITER# 

14,940 19 TRAPPER JOHN, M.D.# 
14,600 


3 (1) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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WEIGHTED BY DURATION AND FREQUENCY AND LIMITED. IFR INSUFFICIENT NUMBER OF PROGRAMS IN TYPE V PROGRAMS ARE RATED IN TERMS ОР TOTAL 
DURATION, UNDER FIVE- MINUTE PROGRARS 
ARE EXCLUDED. 


——vMÑÉÑÁ[@<c —qÑobsÉ!].  . —.— 


AUDIENCES. 


% us. NO. (000) 


4 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) ` 


1ST SEP. 1984 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES NO. OF. | PROGRAM | HOUSEHOLD 
PROGRAM NAME RUN SPATONs | COVERAGE mS avc] | PROGRAM NAME RA STATIONS | COVERAGE "mw. 
WK START PE AUD. SHARE AUD. | WK START "3 Ë | AUD. su RE 
# DAY TIME DUR NET alik WK 1 WK 2 % > % (00) # DAY TIME DUR мет Екі WK2|WK 1 wkl Y| % í 
1 E 
*EVENING 
А TEAM 46 |201 203 97 97 17.2 30 1460 || ABG WRLD NEWS TONIGHT-SUN | 37 |155 161 ва 87 |A та 16 
1 TUE. 8.00P 60 NBC A 21:1 33 1791 6.30P 30 ABC N B 74 M 
2105. ЗР 80 AFTERMASH 5 180 94 ЈА L1 12 603 
ABC BUSINESS BRIEF-MON 12 |213 99 18.1 32 1537 || 2 TUE. В.30р 30 CBS CS B [13 14 620 
1 MON. 10 1 ABC N 14.7 22 1248 | AIRWOLF 2 191 92 |А 83 16 705 
ABC BUSINESS BREF- WED pgp 20 1245 103 86 95 13:1 23 120) 2 SAT. 8.00P 60 CBS A В 71 15 603 
eza А 7 Мз 94489 ALICE 23 | 201 98 A 16.4 26 1392 
ABC BUSINESS, BRIEF-FRI 27 |153 201 86 97 12.3 23 1044 SUN. — 9.30P 30 CBS CS B 15.6 25 1324 
LERI. 849 1 ABC N 14.7 26 1248 BARBARA WALTERS SPECIALGS) 188 95 |A 14:6 25 1240 
8.4P 1 
rd "риє SPECIAL(S) 196 99 14.8 25 1257 
ВЕМЅОМ 37 201 97 |A 14.5 27 1231 
Е: ФАШ 10 MBOAEE 2 FRI. 8.00Р 30 ABC CS B 15.0 27 1274 
ABC NEWS CLOSEUP(S) 203 99 9.2 16  T81||BLUE THUNDER 8 |176 92 A 89 17 [56 
ade Eia: 00Р 190 ABC DN | og a 32 asz || LRL 9.000 60 ABC A B 10.5 19 891 
F .8 
SA CH UNS ТЕН LO 8 15:2 25 1957 | возом BUDDIES 6 |181 174 92 90 |A 11.9 22 1010 
1TU. 1022р 1 SAT. 9.00 30 NBC CS B 10:3 20 874 
lW&F 9158P 1 BOYS IN BLUE(S) 197 96 A 15.4 26 1307 
2 MON. 858Р 1 1 SUN. 8.00Р 60 CBS OP 
2 TUE. 9:53р 1 
SHAH SES J BUGS BUNNY MYSTERY SPEC.(S) 192 95 |A 86 15 730 
— — —— ——  -——ə —  . Ë  —— —. —^ 
ТАР, MAP. Ld ско! 8 LAGE к P^ 99 195 99 98 1 Я 
1 А 6.1 28 1367 
ABC NEMSBRIEF -SAT. 43|207 203 99 98 |A 12.2 22 1036 Р Р : 
l'SAT. 9.57р 1 ABC N B 16.5 29 1401 HON. СОР. BONSEN No uc dd 
AT. 2 CALL TO GLORY 191 92 А 14.7 26 1248 
ABC NENSBRIE аз | 20в 202 99 97 |A 13.9 23 1180| 1 MON. — 8.00P 60 ABC GD B 214 238 1817 
1 SUN. j 1 ABC N в 18:2 29 1545 | св EVENING MEWS-RATHER  229| 201 204 98 99 |à 111 38 1817 
2 SUN. 10.52P 1 M-F 6.30P 30 CBS N B 12.5 24 1061 
A NFL FOOTBALL SPECIAL(S) 208 99 А 13.6 26 1155 | | CBS REPORTS(S) 147 88 А 6.2 RE 526 
THU. 3.00P 192 ABC SE 1 TUE. 8.00P 60 CBS DN 
© Eds FOOTBALL SPECIAL(S) 205 98 975 18 807 || CBS SAT. NEWS-SCHIEFFER 37 162 87 |A 8.4 19 713 
» 9,00P 215 ABC SF 2 SAT. 6 30 CBS N ' B 8.8 19 747 
AX SAT. MORNING PRE И) 156 90 А 8.5 18 722 || C85 SA TRI NIGHT MOVIE 16 195 98 |A 9.8 l8 832 
FRI. 8.00P EA 2 SAT. 9.00Р 120 CBS FF B 9.1 18 713 
Alc SPORTS UPDATE ^ 43 | 208 207 99 99 |A 10.8 21 917 Y SPECIAL MOVIE PRSNT(S) 201 99 А 17.6 33 1494 
1 SAT. — 0,51P — 1 ABC SN B 148 27 1257|| 1 FRI. 9.005 120 CBS FF 
Фвр 
CEU ЕР В CBS TUESDAY NIGHT MOVES — 31 196 95 |A 10.7 18 ов 
280 SPORTS UPDATE-SUN #1 |205 198 98 97 |A 13.7 23 1163 2T 9,00P 120 CBS FF B 14.2 23 1206 
1 SUN. 8.32P 1 АВС SN В 16.5 26 1401||CBS dre SDAY NIGHT MOVIE 39|199 196 99 98 |A I3,2^ .23.. Mel 
2 SUN. 8 ER 1 D is "m ED, 9.00Р 120 CBS FF B 12.1 20 1027 
ABC pae NIGI OVIE 35 | 208 99 " 
CFA COLLEGE FOOTBALL SP(S) 202 99 A 8,8 17 747 
19 9.00Р 147 ABC FF В 195 31 1656 ТАН S ee 
ж WORLD NEWS TONIGHT 220 | 199 204 97 99 |A 9.6 20 815 CHEERS 33 209 98 |A 12.8 21 1087 
1 MON.  7.00P 30 ABC N B 10.3 19 874|| 2 THU. 9.00Р 30 NBC CS B 147 23 1248 
AE xs COMEDY ZONE 2 | 185 95 A 10.7 22 908 
M 130p 4 
ш. 1 FRI. 8.00Р 60 CBS CS B 97 20 824 
B. KEY: А= CURRENT REPORT 8 == SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


Р ; PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


Ax НАВЕТІС) — 191298 
NO. ОЕ. | PROGRAM | HOUSEHOLD AUDIENCES + NO. " 
PROGRAM NAME X. STATIONS | COVERAGE 7 ^m дү || PROGRAM NAME EN КАШ OM А 
WK START PROG. AUD. SHARE AUD.) | WK START 
* DAY TME DUR NETWPEWKIWK2WKl1WK2|Y| % >% (0000]| 4 DAY TIME our мет икт WK2|WK 1 WK 2| Y 
- — 
EVENING CONT'D IN 
CRACKER BROTHERS(S) 165 ә] |A 5.5 10 467 | KNIGHT RiDER(B) 168 82 |A 
2 FRI.  10.00P 60 NBC GV H UN тето" 19 MBC A 
170 93 n 
CROSSROADS 9 |158 89 A 80 15 679 ; 30P 30 NBC E 
1 МЕО. ^ 8.00P 60 CBS DO B 76 15 645 bk oe E РЕА 
DIFFRENT STROKES- SAT, 44 |182 199 әв өт [A 121 24 1027 | LOVE BOAT 40 199 96 13.0 23 1104 
nis SRI ONE Mar PENNA T „ о Rd 3 Wa 
DOUBLE TROUBLE 6 | 155 85 А 10.7 20 908 + ` 
1 WED.  8.00P 30 NBC CS B 10.5 21 891 PA DNE НЫД 
DYNASTY 2207 202 99 99 |А 13.6 23 1155 ||MAGNUM, P.I. 44 186 207 95 99 |A 14.1 24 1197 
WED. 9.00P 60 ABC GD 8 13.6 23 1155 wei "амп 00Р 9 085 РО |. ia asl? Di 31 1822 
6 3. 129 
ER SPECIALS) 202 99 |A 23.0 36 1953 у 1 
КИК 9.30Р 30 NBC CS 8 108 20 917 
FACIS Ó rd LIFE 40 | 182 97 A 15.1 25 1282 || MARCO POLO, PART I(S) 191 97 A 96 16 815 
9.00P 60 NBC CS B 160 25 1358 sisi no, 8 30Р 180 NBC со 
ШӨ 191 97 |A 10.1 16 857 
FALL G 42 |148 184 90 95 |А 13.1 24 1112 à 
heb. _8.00Р 60 ABC A * R h е. кен 
FAMILY TIES 32 |155 196 вә 9 |A 138 23 1172 | MARCO POLO, PART UIS) 191 97 |A 10.1 18 857 
1 THU.  8.30P 60 NBC CS B 140 23 1189]| 2T 30P 120 NBC GD 
2 THU. 8.30Р 30 мо, боо, РААТ (S 191 өт |А 9.9 17 ва 
. .8.00P 180 NBC GD 
ч ЕРЕШЕ pe ..................................... —a 
GENFOODS GOLDEN SHORCASHS) | 198 98 A 14.8 25 1257 || MATT HOUSTON 191 98 A 1L? 22 993 
TUE, ca ОР 120 CBS бр, І FRI.  10.00P 60 АВС m B 146 26 1240 
sire Á BREAK 189 193 97 96 |A 25 1223 || MIKE HAMMER 195 203 98 98 |A 139 25 1180 
` OE ор зо NBC CS B 23 1180 ҮШ lo.00P во ces PD ° B 13.9 25 1180 
GIMME А BREAK-SPECIALUS) 197 97 |А 22 эте || MISS AMERICA PAGEANT(S) 205 99 |A 22.1 43 1876 
30 NBC CS 2 SAT. 10.00P 122 NBC AC 
Өй 1 204 99 |A 27 1350 || MOVIE OF THE HEEK-FRIDAY 15 168 90 [А 11.2 20 951 
2 THU.  8.00P 120 ABC GD 8 27 1350 . . 8.008 120 NBC FF B 103 19 874 
HARDCASTLE & MCCORMICK 34|206 193 99 95 |A 22 1087 |] NBC MAJOR LGE. PRE-FRI(S) 196 99 A тт 17 654 
SUN. — 8.00P 60 ABC A B 25 1324 || 1 F 8.009 17 NBC SC 
HAWA TTAN HEAT 1 203 99 |A 34 1822 | | ac MAJOR LGE. BSBL ERST 196 99 A 8.3 16 705 
RI. 9.00Р 120 ABC OP 8 34 1622|| 1 FRI. 8.17Р 181 NBC SE 
HILL STREET BLUES 42 | 205 208 99 99 |А 24 1121 || NBC MONDAY NIGHT MOVES. ..33 | 186 96 A 12.6 21 1070 
10.00P 60 NBC OP B 27 1333 MON. 9.00р 120 NBC FF B 17:1 27 1452 
HOTEL. з |205 205 99 99 |A $6 1183 || Bc Mis Du6EST-R-F 226 | 158 169 82 83 |А 9:9 17 841 
MED. 10,00р 60 ABC GD B 23 107ё| TM TU B.58p 1 NBC N B 12:2 19 1036 
JEFFERSONS 36 | 202 99 А 27 1418 1 FRI. 8.155P 1 
1 SUN. _ 9.00Р 30 CBS CS B 25 1358|| 2 M & TH 8.58P 1 
JENNIFER SLEPT HERE(D) 155 78 A 19 17| 2 TU. 928 1 
1 МЕО. 8,30P 30 NBC CS 2 WED. 9:05 1 
KATE & ALLIE T|a00 191 99 өт [А 16.0 25 1358 || FRE — 9 HP 1 
QN, 9.00Р 30 CBS C5 B 18.0 27 1528 || NBC NEWS DIGEST-2-M-F 108 | 174 173 89 87 |А 05 16 807 
KNIGHT RIDER 38 197 98 (А 13.1 21 1112 1 TURTH 9,58P 1 NBC N B 12.0 19 1019 
2 SUN. 8.19P 41 NBC A B 15.3 24 1299 2 MON. 9,5]? 1 
CONT'D 


7 KEY: A=CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


3 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST SEP. 19 
NO. ОЕ. | PROGRAM | HOUSEHOLD AUDIENCES NO. OF. | PRO 
PROGRAM NAME B ШАША COVERAGE | PROGRAM NAME E STANGS | СОЎ. 19 mm " 
WK STAR WK STA AUD. зи 
V pav INE our мет ика wk 2 wk 1 v2 op INE DUR NET нка wk 2 Wk 1 ик uk ш. "M 
E __" зын 
exp — 
EVENING CONTO 
NGC NEWS DIGEST-2-coNTD REAGAN/BUSH POLITICAL(S) 202 99 |A 10.4 19 88) 
2 MED. — 9.44P TUE, 8.00Р 30 NBC P 
ОШ, 9798р 1 кетон STEELE 27 | 192 98 A 14.2 25 1206 
NBC NENS DIGEST-SAT ав |154 180 79 90 |A 10.2 19 866 .  10.00P 60 NBC PD B 14.7 25 1248 
Шр МН | X B. p. 19) sss x 182 96 А 16.7 27 1418 
NGC NENS DIGEST-2-5AT. 22 [173 86 A 10.5 19 891 OOP во NBC PDA. B 16:7 26 1418 
SAT. — 9.58P 1 NBC N B 90.16 764 Ld шг: IT-NOT 36|174 173 92 86 |A 83 16 705 
NEC RENS DIGEST SUN 4% |15 176 эз вв ЈА. 107 717 аде 7.00Р 60 ABC U 8 113 20 959 
PAM. 150036, QN B 12,8 20 1087 || sr ELSEWHERE 201 99 A 111 20 942 
L HED.  10.00Р 60 NBC GD 8 125 22 1061 
NBC NEHS DIGEST-2-SUN. 22 176 91 A 20.9. 31 1698 | |shrihbvs THE PLACES) 189 93 |A 7% 14 645 
2 SUN. — 9.58P 1 NBC N B 13.3 20 1129 . . B.00P 30 CBS EA 
s cH ND a id A 81 4 688 | SCARECROW а MAS. KING 40|203 195 99 97 ЈА 12.3 21 1044 
н | MON. — 8.00? 60 CBS GD B 161 26 1367 
NBC NIGHTLY NEHS-SAT. зә (169 162 90 9» |i т.т I8 esa || stchET 'WORLO-VeY. YOUNG(S) 203 99 |A 10:9 19 925 
мес іту Ms. 20 МС одо ооз gs go |0 0:8 1$ А 200. 8.00 60 CBS IA 
; : SILVER SPOONS 183 95 |A 96 19 815 
И OLET $103 pO. E о 1008 "80 NBC cs: B 96 19 815 
NBC NIGHTLY NEWS-SÙN(B) 131 Th |А 5.7 12 ава |/SIMON £ SIMON s oo oog 29 | 203 207 99 99 A 169 28 1358 
ра mt —— — < — — — 
60 MINUTES 47 | 205 206 99 99 A 18.3 33 1554 
A ^ 20 ВСН |, % A ота 1з 6021 1 ӘЛ. 7.00 80 c8s DM B 20.7 36 1757 
NSC REPORTS(S) SUN- Тш 
Ар ООВ, БЫШ ОН se, MOVIE PRENT FRI(S) 204 99 |A 10.3 18 874 
NBC SUNDAY NIGHT MOVIE 36 190 э A gs 3 19% .  9.00P 120 CBS FF 
nmaa 5700 120 NBC РР | loo isg 9 or |A 16:0 26 1367 SPECIAL MOVIE PRSNT-SUNS) 205 99 |A 19.5 33 1656 
А 5 1418 2 SUN. 3 
Mis x SP" 302885 66 B 167 25 1818 ен SUNDAY USA SPCL EDS) |162 89 A 6.6 12 560 
NEHSBREAK-M-F i cps Z8 [159 1% 86 86 ЈА эв 16 815 | ТЫН. — 7.30P 60 NBC DN 
8.58P 
NEMSBREAK-SAT. as |195 187 o7 вә [A TI 15 654||Tv моон e prac. JOKES | 29| 196 196 98 98 |A 12.4 21 1053 
PAS b PM É TES "COMPANY 8 181 эз |A 10.4 18 883 
dei Š 4 .  8.30P 30 ABC CS B 10.4 19 883 
MRNA SM ep y ogsp е [192 190 95 92 |$ е 23 1240|| TRAPPER JOHN, MD. 202 99 A 15.5 26 1316 
B SUN 3d 17 1 SUN.  10.00P 60 CBS CN is a |E 15:0 27 139 
OTBALL — 2|212 212 9% 99 |А 17.9 34 1520 || 20/20 : 
v nO" DOOP 219 АБС SE в 17:9 34 1520|| 2 THU.  10.00P 60 ABC DN 8 14:4 24 1223 
EPN Ир Eur 20/20 SPECIALS) wE 85 A 73 13 620 
NIGHT COURT 12|191 201 99 98 |A 13.2 22 1121 8.00P 60 ABC 
THU. — 9.90P 30 NBC C5 8 12:0 20 101911 T4 MM ВАТ) op |203 99 A вв 18 747 
PUNKY. BREWSTER 1 183 за JA irs 21 1002 T. 
2 SUN. — 7.30P 30 NBC CS в 18 21 1 ie sns cx ce orla 127 за dm 
REAGAN FOR PRESIDENTS) | 179 95 |А 6.3 12 535 FRI. 8.30 30 ABC CS 8 160 28 
8.00P 30 С 
REAGAN "BUSH '84 COMMITTEE(S) 189 9? |A 6.9 13 586 
8.00P 30 ABC P 


9 KEY: A=CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


? ^ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES мо, OF 
PROGRAM NAME JA STATIONS | COVERAGE PROGRAM NAME E STATIONS 069 ҮП — 
WK START E WK START 
* DAY TIME DUR NET PBB WK 1 WK 2|WK 1 WK 2 # DAY TIME DUR ымы WK 2 WK 1 Wk 2| Y 
*LATE FRINGE л 
АВС NEHSNIGHTLINE -MON 195 197 96 96 A 3.3 20 280/6 MICHAELS SPORIS масе 2| тт те ав ав |A 
1 MON.  1.08A 30 ABC N B 33 20 280 12.004 30 NBC SC B 
2 MN.  1:00A 30 иад ФАБ) ср [197 98 А 
ABC NEHSNIGHTL IE вә | 191 190 95 94 |A 5.9 16 501 
lH &F 11.30P 30 ABC N 6:0 17 509 ||LATE MOVIE I 175 176 вә 90 |А 
2 TU-F 11.30 30 1 MON. 12.00M 76 CBS FF B 
ABC NEHSNIGHTLINE SPEC.(S) 197 97 A 4з 14 365 || 1 TUE. 12.00M 66 
TUE.  11.30P 60 ABC N Iur 12.00M 67 
i NEMWS:NIGHTL INE - THU(B). 193 96 А 3.2 16 272 2 TUE. 12.00M ру 
THU. 12.42А 30 ABC N 2 WED.  11.30P 68 
Alc ROCKS 6 |143 144 75 77 |A 2,3 t 195 2 THU.  11.30P 66 
FRI. 12.00М 32 ABC PC 8 22 т 18? FRI. 30Р 69 
LATE MOVIE II 26 |175 176 вз 90 |A 
ABC WEEKEND REPORT-SAT, . 43 |165 165 вт 87 |^ зг 8 27 
SAT. 12.15А 15 Авс N в 4:7 10 39|| 1 WE od OB TF 2 
ФАР Hiao Б lwa TH 107A 53 
ABC WEEKEND REPORF-SUN. — 44|169 165 90 90 |А 2.4 12 204|| | tai QM 45 
1 SUN.  12.10A 15 ABC N B 42 1L 357|| 2 MN. 123 45 
кызша Т 5 MED. 12384 de 
CAMPAIGN '84 1 181 3$ À 3⁄4 do 4j QD. 15.384 56 
— —ÁiüÁÀ——————————————— tao 
cs Neis NGHIMATCH-1 OB Paiol e z4 вт |A 12 т ме с ss 
1 M-THSU 2.004 30 CBS N B 14 15 119 SATIROAT HORT P ad hice 197 194 98 98 i 
ИЕШЕ 90 eÓ 2 SAT. 12.33А 80 
CBS NEUS NIGHTHATCH-A 230 | 101 103 88 88 |A 1.1 22 9з || TONIGHT SHOW 200 200 99 99 |А 
M-THSU 2.304 210 CBS N B 12 23 102 || 1 МОМ. 12.00M 60 NBC GV B 
cas SUNDAY MES. 055000 „|10 170 73 ва |A 7.2 de & I TUUM H.P 6 
1 SUN. 11.00P 15 CBS N 8 58 12 492|| lFRL. 11.46P 60 
i8. Про 2 Wir 1.309 60 
DAVID LETTERMAN I 182|186 186 98 98 |A 2.8 14. 238 : 
1 MON. 1.004 30 NBC GV 5:0 15 255 | Us OPN TENNIS HILITES-MONS) 181 93 
1 TU-IM 12:304 30 1 MON. 0 CBS 
2 МАТН 12.304 30 US OPN TENNIS НЕТЕТ) 186 94 
ТЮЕ еол, 30 22 as авт 1 UE. 308 30 C85 sc 
"ш QA aome oy 26 88 98 7 |Ë ES 15 Tos |]U op rems huies-ueno [в % 
PE ГДЕ ж (PN ТЕНИЗ HCITES ТН) 187 94 
2 TUE. ^ 1.30 30 THU. 11.30Р 30 CBS SC 
Eye av ного "Д 81 |115 117 67 67 |A 2.0 7 100 a OPN TENNIS HILITES-FRI(S) 182 92 A 
00 30 ABC: GV B 2.0 т 170]] lFRi. 11.300 30 CBS SC 
30 HEEKDAY DAYTIME 
ду Шен Vitos 195 198 99 99 |A 3.0 15 255 | АБЕКЕ е 64|207 207 99 99 |А 
І FRI. 12.464 90 МВС PC B 36 17 Sollo MEER ABG N В 
2 FRI. 12:390 90 LT. 2505 3 
2M 257P 2 
11 KEY: A= CURRENT REPORT В = SEASON AVERAGE. FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


ло 


оол ыл 
oo oo 


EIL 


= 


30 
27 


229 
348 


105 
645 


? | PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


IST — 19 


PROGRAM NAME 


lh. 
WK START 


# DAY TIME DUR NET М 


WEEKDAY DAYTIME CONT'D 


ME SQ HE ЛЕЕВ 
57Р 2 ABC N 

n "HORLO vei MORN-615A 
M-F 6.15А 15 ABC N 


ABC WORLD NEWS-MORN-645A а 
1 TU-F 6.45А 15 ABC N 
2 M-F 6.45A 15 
ku "d NEWS 6:45AM(B) 
N. 6.45A 15 АВС N 


ALL MY ДИН КАП) 
1 MON. 0 ABI 
ALL MY CHILDREN” 


90 


C DD 


219 
1 TU-F 1.00P 60 ABC DD 
2 M-F 1.00P 60 
ANOTHER WORLD £ 222 
1 TU-F 2.00P E NBC DD 


2 M-F 2.00P 
ANOTHER WORLD(B) 

1 MON. 2.00P 60 NBC DD 
AS THE WORLD TURNS 222 
l TU-TH  1.30P 60 CBS DD 

2 MF 1.30P 60 

BODY LANGUAGE 58 
1 TU-TH. 4.00P 30 CBS PV 
2 M-F 4.00P 30 

CAPITOL 225 
1 TU-TH 2.30Р 30 CBS DD 
2 M-F 2.30Р 30 

CBS EARLY MORNING NEWS 230 

M-F 6.30А 30 CBS N 


ibid MORNING NEWS 1-MON(B) 
N. 7.30A 30 CBS N 
dis Нн NEWS 2-MON(B) 
; 8.30А 30 CBS N 


ig MORNING sed 229 
TU-F 


.30A 30 CBS N 
i M-F r 30A 30 
CBS MORNING NEWS 2 228 
1 TU-F 8.30A 30 CBS N 
2 M-F 8.304 30 


CELEBRITY FAS FEUD SP. 
M-F 00A 30 ABC QP 
DA ОЕ ой Ves 


225 
TU-F 1.00P 60 NBC DD 
2 M-F 1.00P 60 


13 


NO. 
STATIONS 


WK 1 WK 2 WK 1 WK 2 


139 
95 


159 


112 


137 
206 


200 


160 


203 


196 


159 


206 


OF 


103 


159 


208 


201 


203 


106 


196 


136 


198 


198 


167 


206 


STATIONS 00096 


WK 1 WK 2|WK 1 WK 2 


ROGRAM HOUSEHOLD 


161 
125 


108 
134 


169 


ROGRAM | HOUSEHOLD AUDIENCES 
OVERAGE RÀ 
УН avc] | PROGRAM МАМЕ " 
E| AUD. SHARE AUD. | wK START 
Y| % ^ % (0000) # DAY TIME DUR NET PES 
DAYS OF OUR LVES- MONI 
81 A вл 17 518 || 1 MON. — 1.00P 60 NBC DD 
DIFRRENT STROKES M-F 45 
69 тз |A 11 13 93|] IM-F 12.008. 30 NBC CS 
8 11 14 93|| 2 Мане 12.000 30 
er sr јд 2:0 26. 1то|| 279 1948. 1 
B 20 16 170 ||EDGE OF NIGHT 219 
M-F 4.00P 30 ABC DD 
72 A а 12 6B ||FAcTS or LIFE” n 163 
30 NBC CS 
81 A тт а 654 ||Famuy rew 219 
РШЕ. 12-001 30 ABC QP 
зә зә Ja вв зо тә?! žime 12.008 
B 88 28 747] 2 TUE. 12 
ат озодам, О 
99 99 ЈА 52 19 441 ROGN 
в 5:8 19 475 озады HOSPITAL 217 
1 TUF 300P во ABC DD 
83 A 40 ш 30 3:00P 
сд. HOSPITAL -MONG) 
99 99 ЈА 72 25 6n LC 69 ABE DD 
т.т 2 ба || gop ноян aner-mon-z3o) | 
во St јд зо 10 255 |6000 Моя дик мон: CON 
B 33 11 280|| 1 MON.  8.30A 30 АВС 
GOOD MORNING, AMERICA-730 228 
зе 9 fa во 22 з} 1 Пе 730 30 ABC N 
в 63 22 535|| 2M-F — T.30A 
6000 MORNING; Аека 830 227 
87 90 |A 15 17 107 || 1 TU-F АВС N 
8 ES 17 127 àwr $304 30 
83 A 1.7 14 144 || GUIDING LIGHT 223 
1 TU-TH —3.00P 60 CBS 00 
83 A 25 п z2|| 2M- 3.00Р 60 
LOVING 219 
M-F — 11.304 зо ABC DD 
99 99 |A 2.9 16 246 
B 3.4 17 289 NBC NEWS AT YAW 
1 MON. 30A 30 NBC N 
99 ә |A 32 16 272 | ngc Miis AT SUIS. 229 
B 36 16 306|| 1 TU-F  6.30À 30 NBC N 
2 МЕ 6:304 30 
ва вт |A 2.9 13  246||NBC NEWS DIGEST-DAYTIME — 97 
B 3.1 13 263 МИЕ 2,5716 1 NBC N 
99 99 |A 6:5 23  552||NEHSBREAK-1157 227 
B 72 23 6ll| 1N-TW 1157А 2 CBS N 
2 M-F 11.57A 2 


KEY: А = CURRENT REPORT В = SEASON AVERAGE 


204 


185 


135 


169 


190 
173 


130 


114 
138 


179 


208 


205 


202 


204 


194 


171 


198 
184 


82 


82 
82 


99 


99 


99 


93 


14 


91 


96 
86 


67 
83 


89 


99 


96 


92 


99 
88 


w> wrw» 


wr > w> w> w» w» 


eror 


m 


Los 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


^ ^ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST SEP. 1984 REPORT 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES NO. OF. | PROGRAM | 
PROGRAM NAME E STATIONS | COVERAGE F o rs] PROGRAM NAME sd STATIONS | COVERAGE 
wK START { AUD. SHARE AUD.| | WK STA E 
# DAY “TIME DUR NET 08: WK 1 WK 2|WK 1 WK d % 9 quy * DAY ША DUR uer мк wk 2 WK 1 WK 2 
WEEKDAY DAYTIME CONTD Ret Mem 
30A 3! B 4.3 365 
NEMWSBREAK-3.57. 223|189 189 94 94 |A 6.0 19 509 2 M-F HE 30A 30 0 
1 TU-TH " "3: His ? CBS N B 6.4 19 543 TODAY Ev В. 30AM(B) 161 83 А 3.8 16 323 
2 M-F 3.S7P 2 1M 8.30A 30 
ION Ly NBC N 
bs LIFE TO LIVE 217 |205 206 99 99 |A T.8 28 662 | 
1 TU-F 2.00Р 80 АВС 00 B 7.8 26 662 || $25,000 PYRAMID 225 | 154 171 82 88 |А 4.3 19 365 | 
edt ani © брен TENNIS(MON у аа 4 2 А $6 4 E: 
13: 8 3.6 10 306 
is LIFE TO LIVE-MON(B) 138 82 А 6.0 16 509 1 MON. 12.30P ©, CBS SE 
MON. 2.00P 60 ABC DD 
PRESS YOUR LUCK 230 | 149 165 78 84 |A 4.2 19 357 || 05 Е TENNIS(FRI) 11:00А(5) 202 98 А 2:7 їз d 
n POIRON - SUL ab: 8 dis ksi wd OPN TENER 1 Y al SR 204 99 9 212 
2:42P(S; 2.8 
PRICE IS RIGHT 1 224 | 205 205 99 99 |A 6.0 27 509 1 FRI. 12.42P 257 CBS SE 
1 TU-TH 11.00A 30 CBS AP B 7.9 29 611 
2 M-F 11.004 30 WHEEL OF FORTUNE 225 |207 208 99 99 |A 6.9 31 586 
PRICE IS RIGHT 2 225|205 205 299 99 |A 7.6 32 645 i iu F 11.004 30 NBC QG B 7.3 30 620 
1 TU-TH 11.304 26 CBS AP B 9.5 37 807 M-F 11.004 30 
2 M-F 11.304 мее cr FORTUN fB) бв 161 84 А 7.0 21 594 
pus P RIGHT 1-MON(B) 133 78 A S.T 17 484 И * 
11.00A 30 CBS АР YOUNG AND THE RESTLESS 225 | 206 206 99 99 |A T.8 30 662 
ии i^ RIGHT 2-MON(B) 133 78 A 6.8 19 577 l TU-TH 12.30P 60 CBS DD B 8.6 30 730 
1 MON. 11.304 30 CBS АР 2 M-F 12.30P 60 
RYAN'S HOPE-MON(B: 120 75 А 3.7 11 314 |jeWEEKEND DAYTIME 
1 MON. mel 30 ABC DD ABC SUNDAY AFTERNOON BSBL 3 186 92 | À 2.1 5 178 
RYAN'S HOPE 219 | 178 178 93 93 |А Ho É 102 2 SUN. 3.00P 180 ABC SE B А 5 178 
1 TU-F  12.30P 30 ABC DD 8 4 
x ABC ERE SPECIALS 21176 180 91 93 [А 5.6 19 475 
20078. 2220508 30 12.00N 30 АВС FV B 56 19 475 
SALE OF TES и 224 | 142 150 78 81 |A 4.3 19 365 A ik WORLD-SPORTS SP.(S) 203 99 А 4.7 12 399 
М-Е 30 NBC QG B 4.T 19 P ifa 5.00P 90 ABC SA 
SNo- BARBARA eo мвс po^ | 99 187 95 98 |А 34 11 289I |ALVIN AN ne chemuns — 46 | 201 200 98 orfa тв 28 662 
2M-F 3:00 60 SAT.  10.30A 30 МВС CA B тв 28 662 
<: жон RING 2 | 158 159 78 77 |A 4.2 14 357 
SANTA BARBARA(B) 151 81 A 2.9 8 246 SAT. 12.30P 60 ABC PC B 4.2 14 357 
sup. о. SO MB DD ы-у ж lar sa 206. Ыт BUGS BUNNY/ROAD PEEN 161 а |А 46 16 39 
1 TU-F 11.30А 30 NBC QG B 6.2 23 526 
- ENS BUNNY/R RUNNER 1(B) 173 83 А 3.2 11 272 
aque V V i SAT. U Ao BO 30 CBS CA 
SAN. ngu зо mBo ag | а K Se Q ву BUWV/ RUNNER 2) . | 169 81 A 39 1⁄4 331 
sno 'FOR TOMORROW 228 | 147 153 73 75 |А 3.1 12 263 
C | BUNNY/R RUNNER 3(B) 155 T3 А 3.4 12 289 
12.30P 30 NBC DD B 3.3 12 280 1 SAT. 11.30A 30 CBS СА 
Eu: ас 229 | 201 201 99 99 А 3.9 21 331 
CAPTAIN KANGAROO-SAT 126 81 А ‚8 12 68 
TUNE MM , 19 s за dkat t "б в ај Н ОШ 
5 ДЕ, IN K, s 
Шү tois тане)? к т? A L9 15 del UP. T.30A 30 CBS CL B 10 H 8 
- y Рет FOOTBALL PRE 1 175 92 |А 3.7 12 | MÀ 
TODAY SHOW-8.30AM 228 |201" 201 99 99 |A аз о 3e5||CBS COLLEGE FOOTBALL PRE А 37 12 8M 


15 KEY: А= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


1 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST SEP. 1984 RE 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES Г [ мо, ОЕ | PROGRAM 
PROGRAM NAME RN STATIONS | COVERAGE vc | PROGRAM нме d, зып | СЕМ. | HOUSEHOLD AUDIVI 
Я K 
Мк START Е н START 
# DAY TIME DUR мет икт WK2|WK 1 WK 2 mM DAY TIME pur NET ик wk 2|WK 1 WK 2| Y 
WEEKEND DAYTIME СОМГО 
CBS COLLEGE FOOTBALL 1 175 92 |А 5.4 17 458 ||IN THE МЕЫб-11.26АМ 167 82 |A 4.5 16 382 
2 SAT. 12.06P 186 CBS SE B 5.4 17 458 К И A БУ CBS a! B 4.5 16 382 
CBS COLLEGE FOOTBALL POST .. 1 174 2 [д sa ar [ГЫ De бв | 155 " WEILE ES. 
3.12P 18 CBS SC B 5.4 17 458 
cis s TODAY 2|202 207 99 99 |А 6.2 21 526 || KIDD VIDEO 194 96 |A 6.5 23 552 
SUN. 12.30P 28 CBS SC B 6.2 21 526 LARES 11.004 30 NBC a! i B 6.5 23 552 
2 | 193 194 95 95 |А 6.2 22 526 
CBS NFL FOOTBALL GAME 1 2|203 207 99 99 |A 13.1 36 1112 1 
1 SUN. 12.58P 195 CBS SE 8 129.1 36 1112 ЗАЙ, UA, 30:86 ГА 3 m. ON Reb 
2 SUN. 12.58P 191 MEET ШЕ "e 44 |151 164 90 95 |A 2.6 10 221 
CBS NFL FOOTBALL GAME 2 H 202 97 |A 12.3 29 1044 2.00N 30 NBC CC B 2.8 9 238 
2 SUN. 3.58P 206 CBS SE B 12.3 29 1044 LM nndis IE 2|198 198 298 98 |A 5.5 25 467 
CBS SPORTS SATURDAY 1 178 əl |A 5.5 16 467 PRE е. Ë з 25: А6 
SAT. 3.30P 149 CBS SA B 5.5 16 467 IR. 46 | 202 99 А 5.3 19 450 
d Koa FOOTBALL GAME 1 202 98 |A T.4 20 628 "n АТ. 11.00А 30 NBC CA B 7.4 26 628 
š 3.43P 201 ABC SE B 7.4 20 628 n s Е, занае 1 189 96 |А 5;9" 21° 501 
CEA COLLEGE FOOTBALL-PRE 1 201 әв |A 52 16 44 es; ^ B omg 20 ЭШ 
SAT. 3.30P 13 ABC SC B 5.2 16 441 || МОРРЕТ BABIES 197 98 |A 6.1 26 518 
CHARLIE BROMWN&SNOOPY SHOW ?7 | 179 91 А 2.1 18 178 2 $АТ. 9.00А 30 CBS ca} B 6.1 26 518 
1 SAT. 8.00А 30 CBS CA B 26 19 221 ке MAJOR LEAGUE PRE GAME 20 | 183 195 93 99 |А 4.0 13 340 
1 SAT. 2.00P 16 NBC SC B 4.7 17 399 
DRAGON'S LAIR И 2|199 199 99 99 à с.В 21 260 2 SAT. 3.00P 18 
С СА M 
mc NU В 47 | 198 97 А 4.2 16 357 50 MAJOR LEAGUE BASEBALL 20 | 188 198 95 99 |А 4.6 14 391 
1 SAT. 9.30А 30 CBS СА в 54 22 48| 1 КЕЛ $5 ЕЕ 2 NBC SE B 6.3 21 535 
DUNGEONS AD. EOD Ф 167 82 |A 5.5 19 467 | | NEW SCOOBY-DOO MYSTERIES 2|194 195 296 96 |A 6.0 21 509 
E га 00А 30 СВ5 d Mis doi. dy BU А 2:5 19 E SAT. 11.004 30 АВС CA B 6.0 21 509 
А Е [ү P 
3,2 1 272 | | NFL S NBC 2|202 202 97 99 |А 3.7 12 314 
ЗН. К ЗЫ P 12.30P 30 NBC SC B 3.7 12 314 
FLIRTO "ЭГЕ 47 | 188 95 А 2:2 18 187 3 ral GAME 1-NBC 2|194 206 75 99 |А 7.7 21 654 
00А 30 NBC CA B $0 21 255 SUN. 1.00P 193 NBC SE B TT 21 654 
ekt p ois 1 193 95 |A 4.3 23 255 1 SUN. 1.00P 208 
9 SAC SUR (30 АЗДА В ABS, n "n FOOTBALL GAME 2-NBC 1 | 208 99 А 12.8 29 1087 
GOING BANANAS 1 152 84 |A 5.0 17. 425 1 SUN. 4.19P 187 NBC SE B 12.8 29 1087 
2 SAT. 12.00N 30 NBC CA B 5.0 17 425 Vx WU DAL, POST-NBC 1 164 82 |A 3.9 1 331 
IN THE NEWS- 8.26AM 47 | 179 91 A 2 i 215 4.41Р 17 МВС 5С B 3.9 10 331 
3 .96 3 CBS CI : 
АЖА! L5 085.01 г ONE 80. GROW я ЖАЛ 34|187 191 94 95 |A 3.3 24 280 
n THE NEWS- B.26AM 1 163 82 |A #54 13 187 2 NBC CN B 3.6 24 306 
SAT. 8, 26A 3 CBS CN B 2:4 13 187 | | ONE uc] GROW ү SGAM 47 | 194 194 97 96 |A 4.3 23 365 
N THE NEWS= A wl 1 193 95 |A ga E 255 SAT. 8.58A 2 NBC CN B 4.6 24 391 
3 CBS CN LE 
uos + 98 ONE zn GROW Wu "d x 44|203 206 99 99 |A 7.8 28 662 
A bs NEWS- PESAN 47 | 198 97 A 3:9 15: 34 10.2 CN B 8.4 31 713 
9.56A 3 CBS CN B 4.9 19 416 || ONE To "GROW ON- o: SGAM. 46 | 201 200 98 97 |A 6.9 25 586 
N T NEHS-10. od 44 | 167 B2 A 2.9 10 Pr. Y 10.58A 2 NBC CN B 7.5 27 637 
e c $ 6 
Шыл k: E d Ë Aet 4 ONE TO GROW ON- 12:28PM 31|141 155 73 84 |A 5.0 16 425 
SAT. 10.28P 2 NBC CN B 4.9 17 416 


ir KEY: А = CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


5 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


NO. OF _ | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME Hn STATIONS E r anen] PROGRAM NAME 
Ẹ 


EY 


AVG. AVG. 
WK START AUD. SHARE AUD.| | WK START 
# DAY TIME DUR NET Ёз WK 1 WK2|WK1WK2|Y| % % (0,000) | # DAY TIME DUR NET 98 
WEEKEND DAYTIME CONTO | 
PINK PANTHER AND SONS 1 190 95 |А 3.5 20 297 | | THUNDARR 37 А 4.3 
2 SAT. 8.30А 30 МВС СА в $8 20 297 1 SAT. 12.30P 30 NBC CA B 4.T 15 399 
POLE POSITION 1 180 86 |A 5.1 18 4933 || TURBO TEEN 2|197 199 298 99 |A 6.3 24 535 
2 SAT. 10.30А 30 CBS CA B 5.1 18 433 SAT. 9.30A 30 ABC CA B 6.3 24: 538 
PUPPY'S GREAT ADVENTURES 2 |186 188 94 96 ЈА 2.4 19 204 ||US OPEN TENNIS-SAT-1(S) 191 97 А 3.8 13 323 
SAT. 8.00A 30 ABC CA B 2.4 19 204 1 SAT.  12.00N 240 CBS SE 
SE AR SUPERCADE 47 | 195 95 A 3.4 18 289 zi орен ТЕММІЅ-: КО 2(5) 199 99 А 7.1 19 603 
SAT. 8.30A 60 CBS CA B 4.5 22 382 1 SAT 4.00P 180 CBS SE 
Arv SUPERCADE 1 205 99 |A 5.2 21 441 i OPEN TENNIS-SUN.(S) 195 98 А 6.6 15 560 
$АТ. 9.30А 60 CBS СА B 5.2 21 441 1 SUN. 4.11P 169 CBS SE 
БОЮ ВВЕ к ОДАН 2|186 188 94 96 |A 3.0 22 255 ||MWOLF ROCK TV 200 201 99 99 ЈА 5.6 20 475 
25А 4 ABC CN B 3.0 22 255 SAT. 10.30А 30 ABC ca * B 5.6 20 475 
scudo ouse Roce 9: S 2|197 199 298 99 |A 6.1 23 518 
SAT. 9.55A 4 ABC CN B 6.1 23 518 
ОООО, КЕ -10:25АМ 2|199 199 99 99 |A 6.1 22 518 
0.25A 4 ABC CN B 6.1 22 518 
sm? Tues 47 | 194 97 A 3.4 20 289 
. 8.30А 30 NBC CA B 4.3 23 365 
SHIRT TALES 1 160 81 |A 1.8 1? 153 


2 SAT. 8.00А 30 CBS СА B 1,8 -12 153 
SMURFS 1 46 | 203 206 299 99 |A 5.8 26 492 
SAT. 9.00А 30 NBC CA B 6.0 27 509 
SMURFS II 46 | 203 206 99 99 |A 7.9 30 671 
SAT. 9.30A 30 NBC CA B T.6 30 645 
SMURFS 1 46 | 203 206 99 99 |A 8.3 30 705 
SAT. 10.00А 30 NBC СА B 8.4 31 713 
ае 1 186 94 [А 3.7 28 314 
0 МВС СА B 3.7 28 314 

SPIDEAMAN ANY ш 1 141 76 |A 5.2 17 441 
2 SAT. 12.30Р 30 NBC CA B 5.2 17 44 
SAMANA K 1 45 | 142 73 A 4.0 14 340 
30А 30 МВС СА В 5.4 19 458 

КО; 2 42 | 142 73 A 4.6 15 391 
15 12.00N 30 NBC CA B 5.4 18 458 
ОПА 18 | 159 84 А 3.3 9 280 
30P 30 ABC SC B 2.9 9 246 

M "owl 46|171 172 94 94 |A 4.1 20 348 
00A 90 CBS N B 4.4 20 374 

l Si ЧЕГАРА 2 | 194 194 98 98 |A 4.4 25 3⁄4 
SAT. 30 ABC CA B 4.4 25 374 
TARZAN LORD rs D ANGLE 27 | 167 82 А 2.7 10 229 
І SAT. 10.00А 30 CBS CA B 4.3 16 365 
16. ныр BRINKLEY 39|180 180 95 96 |А 4.0 14 340 
11.30А 60 ABC N B 3.9 12 331 


19 KEY: A= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


ka Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. МОМ, 


10:00 10:15 10 


TOTAL AUDIENCE { 17,230 30,650 
(Households (000) & %) 20.3 36.1 
—— CALL TO GLORY —— e NFL NONDAY NIGHT FOOTBALL ——— 


ABC TV ү ШЫ 


[CES 


AVERAGE AUDIENCE { 12,480 16,050 
(Households (000) & 96) 14.7 dez 16:29 (16.9 18.9* 20.9* 21.6* 19.8* 
Ww SHARE OF AUDIENCE % 26 24 * 28. 37 32 х 35 * 3T * 34 * 
AVG, AUD. BY М НЕ. % 12.7 13.8 15.4 17.0 18.0 19.8 20.8 21.0 21.5 21:6. 214 18.5 
_—ЄҮЄ—Є———--—--—————-— ыы. 
Е (AUA AUMENTE a { 13,670 12,990 |. о 14,430 
useholds 16.1 15.3 17.0 
= SCARECROW & NRS. KING — KATE & ALLIE 5 ртм —— CACNEY š LACEY — 
E CBS TV (в)(50) (R) R 
AVERAGE AUDIENCE { 9,850 11,120 11,120 10,780 
K (Households (000) & %) 11:8 — 11322% 10:072 БЇЗ 13.1 Вос 121* 13.3* 
SHARE OF AUDIENCE % 20 CUT 20 * 21 22 22 ears 24 * 
AVG. AUD. BY '& HR. % 10.8 Tie 41:9 le Tor 3,5 12.6 ` 13.5 йе. 12200 13007 (019326 
————————————————— À————— ———ÁSÁ- 
1 TOTAL AUDIENCE í 14,770 18,930 
(Households (000) & %) 17.4 22.3 


es TY BLOOPERS & PRAC. JOKES — —— FN NBC MONDAY NIGHT MOVIES. ——Ñ = ə-Ñaəa— 


NBC TV (R)CSD) 04,600 BOOK TICA) 


AVERAGE AUDIENCE í 9,680 10,700 
(Households (000) & %) 11.4 11.2% 21267 2060 1244^ 127% 12.8* 12.6* 
SHARE OF AUDIENCE % 20 20 * 20K 21 20 * 21 * eo^ 23^ 
AVG. AUD. BY VK HR. % 11.5 ШОО 3454, 2254 12.2 12.5 13.0 12.4 12:90 11065 82290 124 
` 
TOTAL AUDIENCE í 17,910 30,730 
(Households (000) & %) 36.2 


<—— NL MONDAY NIGHT FOOTBALL 
WASHINGTON, VS SAN FRANCISCO 


ABC TV 


AVERAGE AUDIENCE [ 12,400 14,260 
(ийбөө (000) 8. 1 14.6  13,2* 15.9% 16,8 18.6* 19.2* 19.6* 10:95 
SHARE OF AUDIENCE % 36 M I23 26* 3] 29 30 * 3i * 30 
W лус. AUD. BY W HR. ж. 12:97 13.599 ea les nen 19.1 ise 119.2. ) 19:999 19.1... 18:9... 1612 
ТОТА. AUDIENCE — ( 15,790 18,160 18,080 21,140 
Households (000) & %) 16.6 22.1 21.3 24.9 
P e— SCARECROW & NRS. KING — КАТЕ & ALLIE NEWHART = s CAGNEY & LACEY —— 
E CBS TV (RX(sD) (н) (н) [n 
AVERAGE AUDIENCE 11,040 16,050 16,130 16,470 
K (Households Jm TE { 150 E ipo 18:9 ч з Bos ps 
SHARE OF AUDIENCE % 
AVG. AUD. BY W HR. % ij^ 12,4 ПО INT — 18.3) 195 18-7. 19.4 185 19:6 1929 Ka 
2 "TOTAL AUDIENCE [ 16,980 15.710 
(Households (000) & %) 20.0 š 
< (V BLOOPERS & PRAC, JOKES — шо Гр” ӨН ар ру РОТ, PART ЇЇ 
NBC TV (GD) en 
j 8,570 
Кс (00) 3) { 2159 12.9 М 391 ш 10.2, т: 2 
SHARE OF AUDIENCE % 22 28 * 
AVG. AUD. BY V. HR. % 12399. зл рор. 11.0. 164 163 би дз #7 [9:8 


TV HOUSEHOLDS USING TV WK. j 
See Def. 1) WK. 


U.S. TV Households: 84,900,000 For explanation of TE See page А 


EVE.MON. SEPT.10, 1984 


А-3 


А-4 


7:00 7:15 7:30 7:45 


TOTAL AUDIENCE { 
(Households (000) & 96) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY '& НА. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) à %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ⁄4 HR. % 


= жото гт ж 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE ОР AUDIENCE % 
AVG. AUD. BY 14 HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY 4 HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TV HOUSEHOLDS USING TV 


кә >x m m = 


WK. 1 
WK. 2 

U.S. TV Households: 84,900,000 
A-5 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


8:00 


8,150 


8:15 


8:30 


8.4 8.7 


8:45 


EVE, TUE, 


9:45 10:00 10 


9:00 9:15 9:30 


9.0% 10.4* 10.1* 9.1* 8.4* 

154% 17 TX 16 * 18 * 

9.3 10.5 10:3 10.3 9:9 9.4 8.8 8.6 8.3 
19,440 


'9.6 22,9 
CBS REPORTS GEN.FOODS GOLDEN SHOWCASE 


12,570 
6.99 14.8 . 12.6* 14.4* 15;9* 16.5* 
yas 25 2155 24 * гаа 30 * 
6.3 B 13.5 141 14.7 15.8 16.0 16.5 16.4 
18,590 15,370 
21.9 18.1 


— n. < TEAM —— «——— RIPTIDE —— — REMINGTON STEELE —— 


7,810 


(RXCSD) 


20.5 21.7 


10,530 
4 


43 
REAGAN BUSH '84 |THREE'S COMPANY 
COMMITTEE (R) 


(я)(50) 


14,180 12,06 
21.8* 16.7  16.6* 16.9* 14.2 14.4* 14.1* 
Т^ a 27 28 * 25 25 * 26 * 
22,0 186.5 16.7 | 16.9 16.8 14.9 14.5 14,1 14.1 

22,410 

26.4 

HAVING T ALLCR) 

12,570 

14.8  12.1* 15.2* 16.3* 15.7* 

25 20 * 25 * 27 28 * 

1.1. 32:6 146 15.8 . 15.9 16.6. 1093 151 

16,220 

19.1 


SPECIAL PEOPLE 


9,080 
10.7 9.0* Іа 11.4* 11.4* 
18 15 * 18° 19 * 20 * 
T.T 8.7 9.3 10.8 11.4 11.5 11.9 0153 316 
15,370 
18.1 
8,57 
10,1 106% 10.1* 10.3* 
18 Tue 11 18 
11.2 10.0 10.0 10.1 10.2 10.4 


For explanation of symbols, See page A. 


EVE.TUE. SEPT.11, 1984 


= = m m = 


ю ж m m = 


TV HOUSEHOLDS USING TV WK. 1 
See Def. 1 WK. 


2 49. 50. 51. 52. 


А-7 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE 0F AUDIENCE % 
AVG. AUD. BY 4 HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 

SHARE OF AUDIENCE % 

AVG. AUD. BY '& HR. % 


TOTAL AUDIENCE 1 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE f 
(Households (000) & %) 1 
SHARE OF AUDIENCE % 
AVG. AUD. BY М НЕ. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 
нр (000) & %) 

НАВЕ OF AUDIENCE % 

Ave AUD. BY ⁄4 HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ⁄ HR, % 


TOTAL AUDIENCE ( 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & 96) 
SHARE OF AUDIENCE » 
AVG. AUD. BY & HR. % 


0.8. TV Households: 84,900,000 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


EVE.WED. SEPT.5, 19MM 


8:00 8:15 8:30 + : : : 9:45 10:00 10:15 10:30 10 45 
14,010 13,580 14,430 
16.5 16.0 17.0 
— — — FALL GUY — —n sy — T. T Y Nr lrlšr r — TO 
(RXSD) (в)(50) (R) 
10,190 10,360 10,870 
12.0 11.6* 12:430 ЧЕ 31.7* 12.8* 12.8  12.6* 12.9* 
22 20 * 22 *' 20 20 * QUIE СОД pars 24 * 
10:918 1220. resi 12:23:80 ИШЕ jl. 0325512 39230) 10,75 2:5. “19:95 17310 
9,930 16,900 
11.7 19.9 
#————— CROSSROADS — «—————————— CBS WEDNESDAY NIGHT MOVIE. —— 
(50) THE OTHER МОМАМСА) 
6,790 10,440 
ВОИ 7.6 8-4* MOSS 11.2 11.8* 13.0* їз 1* 
15 14 * 15 * 102 19 * 20 * E 25% 
tso [Z T ГАБ 08:290 [Mura Мал 116500207 [1840 1340, (133013 93.3 
10,780 10,950 16,390 13,160 
12.7 12.9 19.3 15.5 
DOUBLE TROUBLE de m —  — FACTS or LIFE —— +———57. ELSEWHERE ——» 
(R) (а (R) 
(XD) 
9,080 9,170 12,820 
10.7 10.8 15.3 HUN 1500 атти 13:0* 


25 
10.3 11.1 20.4 11.3 16.7 15.3 15.4 14:9 11.2 Зат 11.2 39.9 


17,400 16,810 16,050 
19.8 
— — FALL GUY —— -. ——ə— M DYNASTY —— — HOT EL — 
(RYSD) 80050) (R) 

12,060 12,740 

14.2  13.2* I5 p! 15,0 14.62 1525* 14.6  14.0* 15.2* 

25 24 * б 25 pos 26* 26 2622 280% 
12.7 13.8 14.4 15.7 14.3 14.8 15.2 15.9 13.8 14.3 15.0 15.3 
14,010 18,510 

25; 


<— s CBS WEDNESDAY NIGHT MOVIE. ——— a - ( 
SOMETHING SO RIGHT(R) 


250 
159 10.7* 210% 14.07. 19265 14.1* 14.5* 14.6* 

19 19 19 ^ 24 Фр * 24 * 25. EIN 
11:25 1029.9 ПОС 11.3 iuc puspesepe 14.4 14.7 15.0 14.1 
16,390 

19.3 


9.5" 9.9* CHO 9:oR 10.4* 10.1* 
17 17 TOUS 
9.5 9.5 9.8 10.0 9.8 9.3 өт 10.0 10.4 10.5 10.2 10.0 


For explanation of symbols, See 


A 
EVE.WED. SEPT.12, 1984 


p 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE ard 


(Households (000) & 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE 

AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE 

AVG. AUD. BY һ HR. 


= = m m ж 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


ю жог m = 


TV HOUSEHOLDS USING TV n ] 


$ее Def. 1 


U.S. TV Households: 84,900,000 


{ 
{ 


% 
% 


{ 
{ 


% 
% 


{ 


* 
* 


{ 
{ 


% 
% 


{ 


{ 


% 
% 


( 


{ 


% 
% 


91.7 54.8 
1.4 5 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. THU. 


8:00 8:15 8:30 8:45 d š Ë 9:45 10:00 10:15 10:30 


6,200 11,550 


1.3 T.0* 7.5* 13.6  12.5* 14.6* 15.1* 14.0* 
13 12 * 13 + 26 21» 24 * Р, Жы 25 * 
T.l 7.0 1.5 1.5 11.6 — 13.4 14.3 14.8 15.3 14.8. 13.8 14.2 
18,510 19,100 17,490 
21.8 2] 20.6 
— — WAGNUM, Р.1. — 5 e— SINON š SION —— — kE HAIER —— 
(а)050) aq (R 
13,070 14,430 12,650 
15.4  13.7* 17:18 ИСОИ 6-75 17.4* 14.9  14.6* 15.2* 
26 24 * 28 * 28 ur 28 * 27 26 * 29 * 
12.7 14.6 16.7 17.6 16.6 16.7 17.6 17.1 14.7 14.6 15.0 15.4 
15,280 үс о 13,670 15,960 
18.0 16.1 18.8 
бИШЕ A BREAK —— nM TIES — NIGHT COURT e HILL STREET BLUES —— 
(А52) a (RX50) сау 
12,480 11,890 1,800 10,870 
14.7 14.0  13.7* 14.3* 13.9 12.8  12.9* 12; 7* 


26 23 
13.7 38.7 13.5 14.0 14.6 14.1 14.1 13.7 13.2" 12:60 [12:7 12:6 


13,500 12,570 
15.9  14.4* 15.5* 16.6* 17.95 14.8  15.1* 14.5* 
27 26 * 26 * 28 * 29 * 27 28 * 
14.1 аст (15434 (18328. 16.4 3629 17:4.) ЙЫ! Каз 15.10: «4484 14.2 
15,450 16,560 14,180 
18.2 19.5 16.7 
Жн, Р. — SINON & SINON — MIKE HANMER ————— 
(в)(50) (m (а) 
10,780 12,650 10,870 
12.7 11.8* 13,6* 14.9  14.7* 15.1* 12,8  12.8* 12.8* 
22 21 * 23 * 25 25 * 25 ^ 24 23 * 24 * 
iiA 1214 МАШИН иал Бї 359202 15:209 ФА 12.7 126. 12.9 
13,920 13,160 12,900 11,550 15,540 
16.4 15.5 15.2 13.6 18.3 
GIMME A BREAK — FAMILY TIES CHEERS NIGHT COURT — e—— — HILL STREET BLUES — 
(R) (8)(50) (R) (а) (R) 
11,890 11,460 
14.0 13.5  13.4* 13.7* 
25 25 24 * 26 * 
18.5 14.5 12:39. Иза Ise 137.6 932 


For explanation of symbols, See page A. 


EVE.THU. SEPT.13, 1984 


A-10 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE 

AVG. AUD. BY МН 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & 96) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 

SHARE OF AUDIENCE 

AVG. AUD. BY у, HR. 


— mm Ж 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & 96) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY 4 HR. 


TOTAL AUDIENCE 
(Households (000) & 96) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


m >x mm = 


See Def. 


Nielsen AARONA- TV AUDIENCE ESTIMATES 


{ 


{ 


% 
% 


l 


( 


* 
% 


( 
( 


% 
% 


{ 
{ 


% 
% 


{ 
{ 


% 
% 


{ 
{ 


% 
% 


EVE. FRI . 


10:00 10:15 


SEPT. 7 


10:30 


9,340 9,850 10,610 12,990 
11,0 11.6 12.5 15:3. 
ABC SAT. WEBSTER #—— BLUE THUNDER —— — MAT HOUSTON —— 
[52 (059) (0) (а) 
7,220 8,320 7,560 9,930 
8.5 9.8 8.9 8.7* 9.0* 11.7 10.7* 12.6* 
18 19 17 A IT * 22 20. * 24 * 
8.2 8.8 9.1 10.5 8.6 8.9 8.8 9:2 10200. 11:8 12:2 12.9 
15,110 24,030 
17.8 28.3 
#———— COMEDY ZONE ——— — CBS SPECIAL "E PRSNT 
(50) 3 
9,080 14,940 
10.7 Too ЮЕ 17.6 15.4* 10258 18.8* 18:7 


22 

10-32 10721 ШО £155. qus ISL 17.2 11:8 18.8 18.8 à 18.9 18.6 
7,050 17,150 

8.3 20.2 

a) NBC MAJOR LGE. BSBL-FRI. 
(SD)C-0P) 


6,540 7,050 
T.T 8.5 8.4 9.0" 8.8* T; 9 T.4* 
17 16 ы 18 * Де 1526 14 * 
7.6 8.0 8.3 8 8.7 9.2 8.7 8.9 8.4 7 2:1 T 
14,520 14,690 25,890 
17.1 1.3 30.5 
BENSON WEBSTER <——F  — m iM BEAT LM 
(R) (RXSD) 
12,310 13,160 16,220 
14.5 15.5 129.1 ЭТ 18S 20.0* 20.0* 
27 28 34 31 * 32 36 36 * 


13.3 15.7 14.9. 16.0 17.4 18.1 18.6 18.8 19,6! 20,4: 20.3 19.6 
8, 010 "n 1 17,150 
20.2 


(түүт nod BUNI SPECIAL MOVIE PRSNT-FRI 
ЫШ Ld SPEC. 'HREESOME. 


6,450 7,300 8,740 
1.6 8.6 7 


> 10.3 8.9* 8.9* 11.2% 12.0* 
14 15 18 15 * 15 * 20 * 22 * 
Tat T.4 8.2 9.0 9.0 8.8 8.9 9.0 10.6, ПИЙ 1210 121 

16,730 pM 
19.7 
ог TRE: WEEK-ERI DAY — — ———— — psum] — 
HIGH Үзүр. у" .S.A.(R) 
9,510 
11.2 10.9% 10.6* ВМ y s 59* 5,0* 

20 nom: i9 * 2095 Eun P 

10.4 10.2 10.4 10.8 TIS PES 18.1 D б 5.3 5.0 5.0 


US, TV Hops holds; 84, 


OS BC RASSE d BO. ca c. ac, (8:00-8:17РМ)(5) 


A-11 


For explanation of symbols, See pi 


EVE.FRI. SEPT.14, 1984 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. SEPT.8, 1984 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 à 8:45 — 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 19,100 
ау E CFA COLLEGE FOOTBALL SP 
ABC TV BOSTON COLLEGE VS ALABAMA 
(8:00711 :2890) 
AVERAGE AUDIENCE 7,470 
(Households (000) & %) 8.8 — 6.7* 8.1* 8.9* 8.8* 9.0* 9.6* 
SHARE OF AUDIENCE % 17 14 * 16 * 17 * 16 * 17 * 19 * 
W AVG AUD. BY W HR. % 6.5 6.9 та 8.5 8.9 8.9 8.9 8.6 9.0 9.1 9.5 9.6 
TOTAL AUDIENCE 21,900 
Ë (Households (000) & %) 25.8 
US OPEN TENNIS SAT 3 
E CBS TV "EIUS SEMI-FINALS 
AVERAGE AUDIENCE 7,470 
(Households (000) & %) 8.8 — 8.7* 8.0* 8.2* Tile 7.8* 9.4* 9.4* 10.1* 
К SHARE OF AUDIENCE х 18 DE 18 * Е 15 * 15 * 17 * 18 * 20 * 
AVG. AUD. BY K HR. X — 9.3 8.2 8.1 8.0 yr qui U AE Tot TOn IUS. эз 0 :9:6 93 e 06 $p 104 
l T AUDIENCE { 12,990 11,630 12,570 qu EER 
(Households (000) & &) 5.3 ет 4.8 - 3.6 
DIFF RENT [LAUGH BUSTERS | Bosom Buooies — MAMA'S FAMILY —— hI REPORTS |— 
N BC TV ЮНЧА. а) (8050) 
AVERAGE AUDIENCE ( 10,870 9,850 10,870 12,310 6,620 
(Households (000) & *6) 1558 11.6 re B 1% TA pM 
SHARE OF AUDIENCE % 22 
AVG. AUD. BY Йй HR. % diga 13:9: 11570. 11:3. 322109 19:6: 1441. 14.8 97100 AA С se 
TOTAL AUDIENCE 
(Households (000) & %) ( ШОО 
@) — m  — F s ———————— 
ABC TV (куз) 
AVERAGE AUDIENCE { 11,040 
(Households (000) & %) 3 
SHARE OF AUDIENCE % 12.6 12.4» 19.75 13.0 13.67 14.9* 12.2* 11.5* 
AVG. AUD. BY W HR X 24 24 24 23 25 26 22 21 
W ыыы His 9.0 ДОРН оза BpOcCPODNÉERO 14,0 Ата ПАДЕ ete vq 
E TOTAL AUDIENCE { 10,950 14,090 
(Households (000) & %) 12.9 16.6 
— AIRWOLF MÀ ————— (B$ SATURDAY NIGHT MOVIE —— 
E CB S TV (RYSD) THE QUARTERBACK PRINCESS(R) 
AVERAGE AUDIENCE ( 7,050 8,320 
K (Households (000) & %) 8.3 8,7* 9.8 18.2% 9.6* 
SHARE OF AUDIENCE % 16 16 * 18 15 * 17 * 
AVG. AUD. BY Y HR. % 8.3 8.8 ТЕ Кб b op Nes 
2 "TOTAL AUDIENCE { 11,970 11,120 12,060 
(Households (000) & %) 14.1 13.1 14.2 
DIFF'RENT А BREAK- | BOSOM BUDDIES MAMA'S FAMILY 
NBC TV STROKES-SAT. (а) 
(R) Q 
AVERAGE AUDIENCE { 9,680 9,760 
EU v ME de s a 
AVG. AUD. BY V HR. % 10.5: 12:209 EIN 12.8 17:9 20.1 20.9 ИИЙ 
TV HOUSEHOLDS USING TV WK. 


x 
See Def. 1 WK. 2 
.S. TV Households; 84,900,000 
asd Poet FOOTBALL GAME, ABC, (3:43-7:04PM) 


For explanation of symbols, See page ^ 


A-13 EVE.SAT. SEPT.15, 1984 


км Nielsen NATIONAL TV AUDIENCE ESTIMATES 


11:30 11:45 12:00 12:15 12:30 


TOTAL AUDIENCE í 2, 120 
(Households (000) & %) 3.2 
CFA COLLEGE FOOTBALL SP HU HER 


ABC TV osy ENVE ek майы ү 15-1 quei 


AVERAGE AUDIENCE í 2,550 

(Households (000) & %) А 
SHARE OF AUDIENCE % 22 * 10 
AVG. AUD. BY '& HR. % — 10.1 — 11.1 3.0 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV e 


AVERAGE AUDIENCE { 
(Households (000) & %) 10.7% 

SHARE OF AUDIENCE % Bl 

AVG. AUD. BY K HR. % 11.0 8.2 


TOTAL AUDIENCE 1 10,440 
(Households (000) & %) 12.3 


—— SATURDAY NIGHT —— 
NBC TV men Е моз 


AVERAGE AUDIENCE 4,920 

(Households (000) & %) 5.8 6.8* 5.9* 4.5* 
SHARE OF AUDIENCE % 18 i 19 * 17 * 
AVG. AUD. BY М HR. % 6.8 6.7 BOE Sea йз. 828 


= >x m m = 


TOTAL AUDIENCE 
(Households (000) & 96) ji 3,060 


ABC 
WEEKEND 
ABC TV uie 
AVERAGE AUDIENCE : 
oed E 22528 
SHARE OF AUDIENCE % ; 
AVG. AUD. BY W HR. % S 


TOTAL AUDIENCE 1 
(Households (000) & 96) 


CBS TV 


AVERAGE AUDIENCE ( 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY W НК, % 


TOTAL AUDIENCE { 6,620 
(Households (000) & %) 7.8 


— SATURDAY NIGHT ——— 
NBC TV (12:33-1:5309) 
AVERAGE AUDIENCE { 3,570 
(Households (000) & %) 23.2» 25.47 4.2 5.6* 3.9% 2:07 


SHARE OF AUDIENCE % 46 ^ 55 * 20 Ет” 19 dam 
AVG. AUD. BY м HR. № 23.1 23.3 25.2 25.6 17.7 6.3 5.0 4.2 3.6 3.1 27 


TV HOUSEHOLDS USING ТУ WK. 1 
See Def. 1 WK. 2 


го cx m m zm 


U.S. T! iseholds: 84,90 For explanation of symbols, See page А, 
SUR pego ОО? з MEN'S SEMI-FINALS, CBS, (7:00-11:17PM)(S) ү pit 


A-18 EVE.SAT. SEPT.15, 1984 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. SEPT.9 


TOTAL AUDIENCE — { 13,240 17,150 24,280 
(Households (000) & %) 15.6 
= меши BELIEVE IT-M0T — осете акои —— FEE c aac злот тат вм 
АВС TV (R) ‹я)(50) COAL MINER'S, DAUGNTERCRO 
E "ey sd) 
AVERAGE AUDIENCE f — 9,000 12,140 15,710 
(Households (000) & %) 10.6 9.5* 11.66 14.3 13.1* 15.4* 18.5 15.5* 18.0* 20.0* 20.1* 
SHARE OF AUDIENCE % 20 18 * 21* 24 23 * 25* ^32 25 * 29 * 33 * 35 * 
W AVG AUD. BY W HR. X — 8.6. 10.4. 11.4. 11.8 12.7 135 15.0 15.8 14.9 16.1 17.6 18.3 19.6 20.3 20.0 20.1 
TOTAL AUDIENCE 18,250 18,420 16,470 15,790 17,060 
Ë (Households (000) & %) 21.5 21.7 19.4 18.6 PECES 
—  — $0 инле — JEFFERSONS ALICE — ‚жо. — 
E CBS TV а) БЫШЫ (GH (а) СУ 
AVERAGE AUDIENCE ( 12,400 13,070 14,180 13,920 13,160 
(Households (000) & %) 14.6 13.9* 15.4* 15.4  14.9* 15.9* 16.7 16.4 15.5  15.9* 15.1* 
K (SHARE OF AUDENCE X — 27 27 * 28 * 26 26 * 26* 27 26 26 26 * 26 * 
AVG. AUD. BY V HR. X 13.1 14.6 15.2 15.6 14.6 15.2 15.6 16.2 16.0 17.4 16.1 16.8 15.9 15.9 15.2 15.1 
———— ——€Á———— AS 
l TOTAL AUDIENCE í 10,360 17,910 
Household &* 
N BC TV (0P) (8:30-. n ШЕЕ 
5,600 8,150 
(ошен (00) 4 %) { 13.5* 6.6 5.8* 7.39* 9.6 9.2* 10.2* 10.2* 10.0* 9.1* 
SHARE OF AUDIENCE % ar 12 1 * 13* 16 15 * 16 * 16 * 16 * 16 * 
AVG. AUD. BY V HR. X — 13.8. — 8.4 — 5.3 6.3 6.7 8.0 9.3 91 10.4 9.9 10.2 10.3 10.3 9.6 9.0 9.2 
— — 
EE SJ { m ;910 13,500 20,720 
io 24.4 
ABC TV e RIPLEY'S BELIEVE IT-NOT — e= HARDCASTLE а MCCORMICK — 
(а)(50) 
AVERAGE AUDIENCE 
5,090 9,590 8,070 
биик аа. { 6.0 5,27 6.7 11.3 10,27 12.39* 9.5  9.4* 10.7* 10.9* 9.4* 
W ACAD. BY W HR % 12 10 * 13* 19 18 * 21* 18 15* 17 * 18 * 16 * 
„азды š 4.9 1516. 6.2. 73 923° 111 12228 82:3. — 9.0 (19:84. 20.6 1050 109 309 (19:9. a° 
E шиа 00) вк) Ñ ME "2% 6850 
louseholds 32.8 i 31.4 
(1) «——юштл —— E/R-SPEGIAL 
E CBS TV [I ИЛЕ ЛЫ (8:20-9:200) 
AVERAGE AUDIENCE f 18,680 19,530 16,560 
койыл, | x no mI X 
34 
AVG. AUD. BY V HR. X — 16.1 200 21.2 21.8 24.3 20.7 21.0 23.5 26.2 20.2 19.9 20.2 19.6 19.7 19.4 19.6 
2 NIC NEG CO| оерп 
(Households (000) & %) 12.3 13.5 10.8 15.4 33.5 
SILVER SPOONS PUNKY BREWSTER KNIGHT KNIGHT RIDER —— NBC SUNDAY NIGHT NOVIE ——— ——— ——— 
NBC TV RIDER(B) [C MUNI VICE 
qiiem (ROCSD COP ) (sp) 
AVERAGE AUDIENCE { в.150 10,020 8,150 11,120 19,360 
(Households (000) & %) is 9.6 13.1 13.5* 22.8 20.5* 23.5* 24.0% 23.3* 
SHARE OF AUDIENCE X — 19. 16 21 22* 37 32 * 37 * 39 * 40 * 


AVG. AUD. BY 1⁄4 HR. % 8,6 10.6 7 1 12.4 9.5 12:2 13.1 13.9 19.3 21.6 23.0 24.0 24.4 23.6 24.0 22.6 


TV HOUSEHOLDS USING TV МК, 1 61 62 62 62 6! 
(See Def. 1) 51: HE 2 3. Н 63.9 | 64.1 | 63.5 | 63.4 61. 


WK. 2 


а 


U.S. TV Households: 24900000 For explanation of symbols, S ^ 
(уме FOOTBALL GAME 2-NBC.VARIOUS TEAMS AND TIMES,NBC,MULTI-SEGMENT TELECAST = = deus 
A-17(2)CBS NFL FOOTBALL GAME 2,CBS,VARIOUS TEAMS AND TIMES, MULTI-SEGMENT TELECAST EVE.SUN. SEPT.16, 1984 


| 


m EVE.SUN. SEPT. O 
11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 
TOTAL AUDIENCE í 2,460 
(Households (000) & %) OE ME WEE 
ABC SUNDAY NIGHT NOVIE 
ABC TV COAL MINER'S DAUGHTERCR) REPORT-SUN. 
(9:00-11:27P) (12:10-12:25) 
AVERAGE AUDIENCE í 2,380 
(Households (000) & %) 19:1% 2.8 
SHARE OF AUDIENCE % SB 13 


= = m m = 


гә ж m m ж 


TV но! 


A-19 


AVG. AUD. BY У HR. % 19.4 18.8 3-1 2.7 


TOTAL AUDIENCE í 5,430 
(Households (000) & %) 6.4 


эй 
CBS TV ЖЕ, 
AVERAGE AUDIENCE 5,010 
(Households (000) & %) 5.9 


SHARE OF AUDIENCE % 12 
AVG. AUD. BY % HR. % 5.9 


TOTAL AUDIENCE í 2,120 
(Households (000) & %) 2.5 


6 MICHAELS. 
pem SPORTS MACHINE 
N BC TV (12:00-12:304M) 
AVERAGE AUDIENCE 1,700 
(Households (000) & %) 9.1* 2.0 


SHARE OF AUDIENCE % 18 * 9 
AVG. AUD. BY ⁄% HR. % 9.2 9.1 221 1.9 


-e - -~> 


TOTAL AUDIENCE 
(Households (000) & %) 1 eus 


ABC NFL FOOTBALL SPECIAL ABC WEEKEND 
А В 6 TV DENVER VS CLEVELAND REPORT-SUN.. 
(3 35M) (1:05-1:2004) 

AVERAGE AUDIENCE í 


(Households (000) & 96) 9.3* 9.4* Bap 1.9 
SHARE OF AUDIENCE % 18 * 23 * 12 


AVG. AUD. BY W HR. % оз 92 ое 92 laa тв со 2:02. з 


TOTAL AUDIENCE í 7,390 
(Households (000) & %) 


@ В S TV | ML 


AVERAGE AUDIENCE { 

(Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY V HR. % 18.3 


i 


8.0 


TOTAL AUDIENCE ( 1,870 
(Households (000) & %) 2.2 


G MICHAELS 


N BC TV SPORTS MACHINE 

AVERAGE AUDIENCE { 1,440 
(Households (000) & %) E 

SHARE OF AUDIENCE % 6 

AVG. AUD. BY М HR. % 24B . kS 

HOLDS USING TV WK. 1 [52 T 38 30 26.3 | 22.3 | 19.6 [17.4 Ẹ 14.6 | 12.6 | 11.1 | 9.9 8 T Т 6 

(See Def. 1) WK.2 [48.9 [43,0 |36.2 |31.2 [ 25.7 | 22.5 | 19.1 | 16.1 f 13.8 | 12.0 | 10.7 | 9.6 8 T 6 6 

U.S. TV Households: 84,900,000. For explanation of symbols, See page A 


(T)CBS SUNDAY NEWS-05GO0D, CBS ,(11:20-11:35PM) 


EVE.SUN. SEPT.16, 1984 


^z Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. SEPT.3-7, 1984 


7:00 7:15 7:30 E Š E š s i d 9: 9:45 10:00 10:15 10:30 10:45 
TON НОК, { s; 010 5, 655 
(House is (000) & %) 
< 6000 BORNING, AMERICA 130 — «— 0000 BORNING, мтс E (3) (0P) 
ABC TV сое) CPARTIGIPAT INE) 0 PARTICIPATING) 
AVERAGE уды { 3,910 4,580 
(Households (000) & 4.6 5.4 
SHARE OF AUDIENCE * 27 27 
ү AVG. AUD. BY А НЕ. % 4.4 4.8 5.3 5.5 
Е МАКЕ o) { 2,630 3:950 4, 150 4, 080 
(Hou: (000) 3.1 .6 
свз MORNING CBS BORNING NEWS ss. in PYRAMID muss чон шск 
Е CBS TV (To-F xor) (rU-FXoP) 
AVERAGE HAS 1 2,120 2,550 3,400 3,400 
K (Households (000) & %) 2.5 3.0 4.0 4.0 
SHARE OF AUDIENCE E] 15 15 17 17 
ANG. AUD. BY '& HR. % 2.4 2.4 2.8 3.1 3.8 4.3 3.9 4.2 
1 TOTAL AUDIENCE í 4, 0 4,080 3:55) 4:200 
Households (000) & %) . i а 
я шы «———— TODAY SHOR-].3048 —— «——— TODAY 3Н0#-4.30А#) — FACTS OF LIFE — SALE Or THE 
NBC TV C ORAR EET 
AVERAGE AUDIENCE { SUR 2 490 о TD 
SHARE OF AUDIENCE % ` 22 НИ 17 18 
AVG. AUD. BY '& HR. % 3.6 3.9 4.1 4.0 3.7 4.2 3.9 4.2 
— — = 
(omm (000) а) Ñ 4,150 5,420 
*— 0000 BORNING, AMERICA-730 — <— GOOD BORING, AMERICA-330 — 
А B C TV (C0-0P) (PARTICUPAT (HG) (co-op) (PARTICIPATING) 
AVERAGE AUDIENCE 
(Households (000) & %) ki 5i 
SHARE OF AUDIENCE % 23 28 
W А. AUD. BY A HR. % 4.3. 4.1 5.3. 5.4 
E Mo Xj { DI 32200 4, e 4, 230 
ous is . . 
CBS TV CBS BORNING NENS CBS BORNING NEWS w e PYRAMID nus Yon Luck 
AVERAGE AUDIENCE 2,800 2,800 3,820 3,650 
K (Households (000) & %) 3.3 3.3 4.5 4.3 
SHARE ОР AUDIENCE % 17 16 22 20 
AVG. AUD. BY 4 HR. % 3.4 3.3 3.3 3.4 4.3 4.7 4.2 4.4 
2 ФОН UM E S) 1 PH (220 3,740 4,410 
lousehoids . E 4.4 5.2 
«— TODAY SHOW-7. 30AM — 9 — TODAY SHOW-8.304& —» FACTS OF LIFE — SALE OF THE 
N BC TV (£006) (PARTICIPATING) (co-0P) (PARTICIPATING) Lad CENTURY 
AVERAGE AUDIENCE 3,480 3,820 3,060 3,820 
(Households (000) & %) 4.1 4.5 3.6 4.5 
SHARE OF AUDIENCE % 21 22 17 21 
AVG. AUD. BY М HR. % 4.1 4.1 4.6 4.5 3.4 3.8 4.4 4.6 
TV HOUSEHOLDS USING TV WK. 1 1 21 21 2 22.6 22 2 П 
See Def. 1 WK 2 |12.6 [14.8 | 16.5 | 17.8 L 18.9 | 19.8 | 20.2 | 20 20.6 | 20.9 | 20.8 | 21.0 B 20.9] 21.0 21,4 


U.S. TV Households: 84,900,000 For explanation of symbols, See page А 


aen DAY MON.-FRI. SEPT.10-14, 1984 


A-22 


= = mm = 


го ж m m = 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE 

AVG. AUD. BY у, HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY 1⁄4 HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & 9) 
SHARE OF AUDIENCE 
AVG. AUD, BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 


( 


{ 


% 
* 


{ 
{ 


% 
* 


( 


X 


% 


{ 


{ 


% 
x 


{ 


( 


SHARE OF AUDIENCE % 


AVG. AUD. BY М HR. 


% 


11:15 11:30 11:45 
3,310 3,480 
3.9 4.1 
CELEBRITY LoviNG 
FAMILY 
FEUD SP. 
2,800 2,970 
3.3 3.5 
14 14 
3:200 ЗОИ ТИ 3.7 
6,110 7,730 
7:0 9.1 
PRICE 15 PRICE 15 
RIGHT-T RIGHT-2 
x «500900 
5,180 ‚450 
6.1 T.6 
27 32 
Бей s Tan TS 
6,450 5,940 
7.6 7.0 
WHEEL SCRABBLE 
FORTUNE (TU-F XOP) 
(TU-F) 
(0р) 
5,690 5,090 
6.7 .0 
31 26 
655 (63899 (Ел (622 
2,550 3,060 
3.0 3.6 
CELEBRITY LOVING 
FAMILY 
FEUD SP. 
2,120 2,550 
275 3.0 
11 13 
22А Е SS. ә зд 
6,030 7,640 
Те; 9.0 
PRICE 15 PRICE 15 
RIGHT-T RIGHT-2 
(50) 
5,010 6,450 
5 7.6 
27 33 
5.6 6.2 7.4 1.9 
7,050 5,690 
9.3 6.7 
WHEEL OF FORTUNE SCRABBLE 
6,110 


1.3 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


11:00 


DAY MON.—FRI. 


DAY MON.—FRI . 


SEPT.3-7, 1984 


12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 
4,250 5,010 9,340 8,830 
5.0 5,9 11.0 10.4 
FAMILY FEUD RYAN'S HOPE а ALL MY CHILDREN —— 99 «————— ONE LIFE TO LIVE — 
(TU-F OP) CTU-F KP) (TU-F)COP)(50) 
(SUS-OP) 
3,480 4,080 7,220 540 
4.1 4.8 8.5 9.0% T.T 7:5% Tm 
15 19 30 Зд PB 287% 29 * 
3.8 4.3 4.5 5.2 7.6 9.0 9.0 T.T 7.4 T.T 8.1 
9,340 7,560 5,690 
11.0 8.9 = 6.7 
(S) (ОР) +—— YOUNG AND THE RESTLESS ——» e= AS THE WORLD TURNS —— CAPITOL 
CTU-THXSX(OP) (TU-THXSXOP) (TU-THXSNOP) 
6,880 30 5,260 
8.1 8.0* 1.1 6.8* 1389: 652 
31 31 25 23 * DO да 
7.9 8.1 8.2 6.7 6.9 T.4 T.4 6.2 6.2 
2,970 3,400 7,470 6,030 
3.5 4.0 8.8 T 
DIFF'RENT. SEARCH FOR с DAYS OF OUR LIVES —— e————— ANOTHER WORLD — 
STROKES M-F TONORI (TU-F(0P) Go) 
2,380 2,800 5,860 4,840 
2.8 3.3 6.9 T.1* 5.7 Sr 5.8* 
11 12 24 251^ 21 ri a 21 
2.6 2.9 3.4 9:9 6.5 7.0 fe 5.8 557. 5.8 5.T 
5 
3,230 4,250 9,340 8,660 
3.8 5.0 11.0 10.2 
FAMILY FEUD RYAM'S HOPE — «———— ALL MY CHILDREN —— —- ONE LIFE TO LIVE ——— 
(SUS-0P)» (SUS-0P) (50) 
2,720 3,570 7,220 6,710 
3.2 ‚2 8.5 9-0* vrac) ТЫЛ” Вх 
13 16 29 SIC 28 Propos д9; * 
3.1 3.3 4.0 4.3 T.4 9.1 9.0 T.8 7.7, 8.0 8.3 
8,740 7,560 5,520 
10.3 8.9 6.5 
4+— YOUNG AND THE RESTLESS —ь «— —— AS THE WORLD TURNS — CAPITOL 
6,540 6,110 5,010 
T.T 7.6* 7.2 T.0* 1.45) 558 
30 30 * 25 24 * аст RAL 
T.4 T.8 T.8 7.0 T.1 7.5 T3 5.8 6.0 
2,040 2,890 6,710 5,260 
2.4 3.4 T.9 6.2 
DIFF'RENT. SEARCH FOR < DAYS OF OUR LIVES —> —— ANOTHER WORLD 
STROKES M-F TOMORROW ($0) 
(SUS-0P)» 


For explanation of symbols, See pape А 


SEPT.10-14, 1984 


-——— ——9—' 


*" Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. SEPT.3-7 
3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 6:30 € ^ 
EA MENGE % { 10,360 2,550 9,510 
louseholds 12,2 3.0 11.2 
«— GENERAL HOSPITAL ——» EDGE OF NIGHT ABC WORLD NEWS 
ABC TV (TU-FCOP) TONIGHT 
»CoP) 
AVERAGE AUDIENCE 1 8,240 2,120 8,070 
aramat Ыы ыт ы М — 
33 
W AVG. AUD. BY W HR. x — 9.2 9.9 100 39 26 25 9.7 
E «нет, ( m zm 
LL s * v B 
—— GUIDING LIGHT ————— BODY LANGUAG! (8) (0Р) CBS EVENING NEWS- 
CB S TV ЛЫШ Qu- RATHER 
E (SNOP) CSOP) 
AVERAGE AUDIENCE 6,540 2,630 8,910 
КОЕ о о E EJ 
AVG. AUD. BY М HR. % 7ь5 7.8 7.9 7.8 3.1 3.2 10.4 10.7 
1 TOTAL AUDIENCE { 45250 BS 
(Households (000) & %) B . 
— — SANTA BARBARA —— NBC NIGHTLY NEWS 
N BC TV (TU-F XOP) 
AVERAGE AUDIENCE { 3,060 7,470 
(Households (000) & %) 3.6 3.7* 3-55 8.8 
SHARE OF AUDIENCE % 12 SS al 1278 19 
AVG. AUD. BY М HR. X 359 3.6 3.5 3.5 8.5 9.1 
` La -< 
TOTAL AUDIENCE 
amenos буа) Á 20,700 2.460 3,590 
— GENERAL HOSPITAL —— EDGE OF NIGHT ABC WORLD NEWS 
ABC TV TONIGHT 
AVERAGE AUDIENCE 
(Households (000) & %) bo 9.6* 10.2* 5% 2° 
SHARE OF AUDIENCE % 959 — 3:8; "nue СО 20 
AVG.AUD.BY X HR. х SENE кур. | 9.8 9.6 
E A TENE y { 7,640 2.930 ер 
louseholds 9.0 . 3.7 
—— GUIDING LIGHT ——  —À. BODY LANGUAGE CBS EVENING NENS- 
E CBS TV p? RATHER 
AVERAGE AUDIENCE { 6,200 2,460 9,930 
K (Households (000) & у è He 7.05 D: 2.9 Du 
4 24 2 9 
AVG. AUD. BY W HR. % 6.8 7.2 7.6 7.5 2.8 3.0 ма ILe 
4 S. "i 
ouseholds ) 4.7 МА 
NBC TV e SANTA BARBARA ——— NBC NIGHTLY NEWS 
AVERAGE AUDIENCE { 2,120 7,810 
(Households (000) & €) $1 gat 3.2^ 9.2 
SHARE OF AUDIENCE % 11 11 * 10 * 19 
AVG. AUD. BY У НЕ. % 3.2 3,0 3.4 8.9 9.5 
TV HOUSEHOLDS USING TV WK. 1 2.1 [31.4 | 32.2 | 32.7 |34.1 f 35.4 | 37.8 | 38.7 | 40.7 Í 42.9 | 44.8 | 46.0 
See Def. 1 WK. 2 32.2 [31.3 | 32.6 | 33.2 |35.0 Í 36.8 | 38.7 | 39.5 | 41.5 Ë 43.8 | 45:9 | 47 
U.S. ТҮ Households: 84,900,000 For explanation of symbols, See page A. 


А-5 DAY MON.—FRI. SEPT.10-14, 1984 


Am Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. SEPT.8, 1984 


TOTAL AUDIENCE f 2,970 4,670 5.690 5,860 6.880 $n 
(Households (000) & 94) 5.5 6. 6.9 8.1 
га GREAT рышы: ЩИТ; TURBO TEEN DRAGON LAIR юг кек ту 
ABC TV ADVENTURES ` SUPERPOWERS (50) 
(sp) 
AVERAGE AUDIENCE f 2,460 3,910 4,840 5,180 5,940 5,600 
а 1 OE | NEM EN 
4 
W лус. AUD. BY ⁄ HR. % GM аа Л о ШИП so 6л ел Шын у бо е2 
E TOTAL AUDIENCE С 1,5% 2,380 5,180 4,880 2,970 3,570 
(Households (000) & %) 1.8 2.8 6.1 4 
ADE DUNGEONS AND TARZAN LORD — BUGS BUNMY/R 
CBS TV <—— CAPTAIN KANGAROD-SAT — ME —— SATURDAY SUPERCADE — ARZAN LOR BUGS винну, 
E Шу JR (50) 
AVERAGE AUDIENCE 680 1,780 2,890 3,570 2,290 2,720 
(Households (000) & %) .8 5% IT om $.4 3.2* 3.6* 4,2 2.7 3.2 
K SHARE OF AUDIENCE % — 12 9х l4» 18 168 19 * 17 * 16 10 11 
AVG. AUD. BY V, HR. % E ECCE NES TET | ШО зө анаа PONES 52 
1 TOTAL AUDIENCE ( 2,480 3,140 5,520 7,130 8,320 7,050 
Households (000) & 94 
Mai OIE FLINSTONE SHIRT TALES SMURFS | иаи SMURFS lll E AE 
NBC TV REM quo Cm 
AVERAGE AUDIENCE f 1,870 2,890 4,670 6,370 6,880 5,860 
үст 1 ү E aC DSL |. 
AVG. AUD. BY А HR. % "ta psc бөлөн coire o er Puyo 
AA LX) { 2,120 4,500 5,350 6,620 6,540 4,800 
2.5 5.3 7.8 7.7 
а сое жшше a оома жг ски 
ABC TV ADVENTURES SUPERPOWERS (50) (80) 
(80) 
AVERAGE:AUDIENCE -f 1,610 3,570 4,410 5,520 5,260 3,910 
(Households (000) & %) ia 15 Eo [om A 
SHARE OF AUDIENCE. X "i 24 22 ВЕ 2 is 
W Ave AUD. BY ú HR. X is овиме 48. 55. вэ ве u Ба As 47 
E ТОТА. AUDIENCE í 1,100 2,040 4.580 6,370 6.880 5,260 
louseholds ) 1.3 2.4 7.5 6.2 
CBS TV — лок GANG MUPPET BABIES — r 
E (50) 
AVERAGE AUDIENCE ( 850 1,530 3,650 5,180 4,410 4,330 
K бошон (00) à v) 1.0 1.8 4.3 6.1 5.2 4.9* 5.4* 5.1 
OF AUDIENCE. % 1 12 23 26 дары б @1* 18 
AVG. AUD. BY W HR. % CNET: M -- DONUM a Бо Ex 
2 "TOTAL AUDIENGI ( 4,410 3,990 6,450 8,150 8,660 8,660 
(Households (000) & ) 5.2 4.7 776 38 9.6 10.2 10.2 
SNORKS PINK PANTHER AND SMURFS | SMURFS 11 SMURFS III — ALVIN AND THE 
NBC TV (80) SONS , ($0) CHIPMUNKS 
(50) (50) 


AVERAGE AUDIENCE { 3,140 6,960 1,220 7,300 
(Households (000) & %) З 8.6 

SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TV HOUSEHOLDS USING TV WK. 1 
See Def. 1 WK. 
U.S. TV Households: 84,900,000 For explanation of — See page A 


DAY SAT. SEPT.15, 1984 


A-27 


з Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. SEPT.8 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:48 


TOTAL AUDIENCE С 6,110 6,200 5,260 5,940 
(Households (000) & 94) 7.2 7.8 6.2 7.0 
NEW SCOOBY-DOO — LITTLES ABC WEEKEND — e——— AMERICAN BANDSTAND —— 
ABC TV MYSTERIES SPECIALS 
AVERAGE AUDIENCE f 5,260 5,260 4,670 3,400 
ETE || NP QW] 
W AVG AUD BY 1 HR. X — 6.2 во 6.2 — 6.2 54 5e 37 3.6 44 42 
E oa TOTAL AUDIENCE { 330 3,650 10,190 
ouseholds 5.1 4.3 12.0 
BUGS BUM BUGS BUNNY/R US ОРЕН TENNIS-SAT-1 
E CBS TV RUNNER 20) RUNNER 30) MEN'S SEMI-FINALS 
SD) 
AVERAGE AUDIENCE Ү 3,310 2,890 3,230 
K Households (000) & %) 3.9 3.4 $8 "Ax 3.1* 3.5* 4.1* 3.9* 4.0* 
SHARE ОР AUDIENCE X — 14 12 399 P317» "n 12 * 14 * 13 * 13 * 
AVG. AUD. BY & HR. « — 5 ар 13:4 351! за зо аэ аар и зв аш ао 0x99 3.8 зэ Шат 
l “Torat AUDIENCE { 5299 4,250 5,010 4,410 3,740 11,970 
(Households (000) & %) 6.1 5.0 5.9 5:2 4*4 14.1 
WR. T — SPIDERMAN/HULK 1 SPIDERMAN/HULK 2 — — THUNDARR (1). NBC MAJOR LEAGUE BASEBALL 
NBC TV fen C) о VS iR Wr 
E SOX 
(2:16-5:33PM)(0P) 
AVERAGE AUDIENCE Ү 4,500 3,400 3,910 3,650 3,400 4,330 
"ЗЕ OF AUDIENCE x — 19. 140 i B Bow B 
AVG. AUD. BY V HR. % — 5.4 53 3.9 4.1 4.3 4.9 4.2 4.4 A09 1556] 3:83 Ка 
Qam (WD L "EE вво 9.030 6.280 6,030 
Д 5 4 Т 
NEN SCOOBY-DOO — — LITTLES ABC WEEKEND — e——— AMERICAN BANDSTAND —» 
ABC TV MYSTERIES SPECIALS. 
AVERAGE AUDIENCE 
omm C ME P ME MEM M 
20 21 19 14 14 * là * , 
W AVG AUD BY HR. % 5, 6.1 Су 6.3 5.4 бо 45 41 43 41 
E ТМ AUDIENCE | ( 9m 4,670 13,240 
ouseholds ) » d I9; 
DUNGEONS AND [BUGS BUNNY/ROND]  e——— CBS COLLEGE FOOTBALL 
E C B S TV DRAGONS RUNNER-SP. WASHINGTON VS MICHIGAN 
(50) (12:66-2.129н)(80) 
AVERAGE AUDIENCE f 4,670 3,910 4,580 
K Households (000) & %) 5.5 4.6 $.4  3.7* 4.3* 5.1* 5.5* 6.6* 6.6* 
SHARE OF AUDIENCE X — 19 16 17 425 14 * 17 * 18 * 2i * 20 * 
AVG. AUD. BY Y HR. н 3| 9€ "| "| qq] POE | q^ 1-121010 
2 „TOTAL AUDIENCE f 9200 6,030 5,260 5,180 
(Households (000) & %) 7.5 Di 6.2 6.1 
KIOO VIDEO MR. T GOING BANANAS SPIDERMAN AND 
N BC TV (50) FRIENDS 
AVERAGE AUDIENCE f 3,520 5,010 4,250 4,410 
(Households (000) & X) 6.5 5, 5.2 


SHARE ОР AUDIENCE % 23 
AVG. AUD. BY МНЕ. % 6.6 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) WK. 2 


V.S. TV Households: 84,900,000 
СГУНВС MAJOR LEAGUE PRE GAME,NBC,(2: 


A-29 


For explanation of symbols, See page 


T DAY SAT. SEPT.15, 1984 


a-30 ///е/ѕеп NATIONAL TV AUDIENCE ESTIMATES DAY SAT. SEPT.8, 1984 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 ; : š ў 6:15 6:30 6:45 
TOTAL AUDIENCE { 3,400 9,250 
(Households (000) & %) 4.0 10.9 
АВС ТҮ SPORTSBEAT REC WIDE WORLD-SPORTS SP. 
AVERAGE AUDIENCE [ 2,800 3,990 
(Households (000) & %) 3.3 AND 4.4* 4.4* 5.2* 
SHARE OF AUDIENCE ж 9 12 12 * 12 * 18 * 
W Aa. AUD. BY 4 HR. ouem DESEE 5.1 5.4 
E TOTAL AUDIENCE 14,180 
(Households (000) & %) 
Us Wido RM TENNIS-SAT-I US ОРЕН TERNTS-SAT-2 
E e B S TV MEN'S EES INS WOMEN'S, CHAMPIONSHIP FINALS| 
AVERAGE AUDIENCE 6,030 
(Households (000) & %) 4.0 4.6* Ll  $.4* 6,0* 6.3* 7.6* 8.6* 9.0* 
K SHARE OF AUDIENCE % 12 * là^ 19 16 * 17 * 18 * 2) * 21 * 21 * 
AVG. AUD. BY ⁄ HR. ж 4.0 — 4.0 — 4.6 — 4.6 БОС Е icu. бї БЫ) 6.5 ато 8:1 sal 0920. 886.19} 
1 TOTAL AUDIENCE í n 
(Households (000) & X у 
UM NBC MAJOR LEAGUE BASEBALL ——> O NBC NIGHTLY NEWS- 
N B С тү DETROIT vs TORONTO SAT. 
to ув Н ЙЧ Sox 
AVERAGE AUDIENCE { 6,960 
POLUM | um E d | 
AVG. AUD. BY НЕ «44 47 5.4 XEM BON 5:97 DECRE o PAd 5821. 
TOTAL AUDIENCE 
ана) Ñ Hi 
LL AOE FOOTBALL GANE 
ABC TV OKLAHOMA VS PITTSBURGH 
(3:43-7:04PM)(OP) 
AVERAGE AUDIENCE f LT 
(Households (000) & Ж) 
SHARE OF AUDIENCE % pu mee s Es n Is DTE Ds 
W Ave AUD. BY 4 HR. % Бе ва cp WW. Za 8 4» 9 1 sal тв 
E АЕБ i í 5,010 12,230 8,410 
ouseholds ) ) 5.9 14.4 929 
(1) == — —— — —— tB$ SPORTS SATURDAY —— CBS SAT. NENS- 
E CBS TV en (3:30-5:59РМ) SCHIEFFER 
AVERAGE AUDIENCE { 4,580 4,670 7,130 
K бошон (004 %) 5.4 5.5 5.5* 6.1* 6.1* 4.8* 5.2* 8.4 
8 OF AUDIENCE % — 17 16 17 * 18 * 18 ^ 13 * 14 * 19 
AVG. AUD. BY W HR. % — 5.6 ba — 5.4 5.5 Cumque DOO NECEM SN SS 8.0 8.7 
я 
£ "TOTAL AUDIENCE [ 3990 9,420 p 
(Households (000) & %) rub ШШ 8.4 
вр MAJOR LEAGUE BASEBALL. ——— n íF NBC NIGHTLY NEWS- 
N BC TV (or) CHICAGO WHITE SOX VS CALIFORNIA 
(зч SUMA 
AVERAGE AUDIENCE ( 3,400 1,400 6,030 
(Households (000) & %) 4.0 — 4,0 3,9* 4.0* 3.6^ 4.2* 4.3* 1.1 
SHARE OF AUDIENCE % 12 1 12 * eus A A * T24 15 e r 
AVG. AUD. BY М HR. % 4,0 3.5 3.9 3.6 6 4.0 4.3 4.4 E 
TV HOUSEHOLDS USING TV WK T Em 35-6 
(See Def. 1) WK. 2 38:8 | 400 аа 43:3 
U.S. TV Households: 84,900,000 ? т 
dS torre FOOTBALL POST,CBS,(3:12-3:30ph) (2)NBC MAJOR LEAGUE PRE GAME,NBC,(3:00-3:18PM) Sr expanaton oru АША 


A-31 DAY SAT. SEPT.15, 1984 


^? Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. SEPT.9, 1984 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 d : 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & 96) 
SHARE OF AUDIENCE % 


W AVG AUD. BY W HR. % 
TOTAL AUDIENCE í 6, у 2, 209 
Ë (Households (000) & %) Dn 
C BS TV #— CAPTAIN KANGAROO-SUN ——5 FOR OUR TIMES e= SUNDAY MORNING —— b. i NATION 
E (sus) (Sus) 
AVERAGE AUDIENCE ( 3,140 2,210 
K (Households (000) & %) 3.T 3.4* 920* 3.9* 2.6 
SHARE OF AUDIENCE % 18 19" 19 * пх di 
AVG. AUD. BY V НЕ. % JO 3.7 з эло СА звы 2-9: [2.6 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY V, НЕ. % 


TOTAL AUDIENCE 1 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 1 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY 4 HR. % 


TOTAL AUDIENCE { 6,710 3; 220 
(Households (000) & %) 
CAPTAIN KANGAROO- FOR OUR TINES — — — — sum MORNING — nal id NATION 


CBS TV € (Sus) 


(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY '& HR. 


mox m m = 


TV HOUSEHOLDS USING TV WK. 1 | 5.7 
(See Def. 1) WK. 2 В 


% 
x 


{ 


{ 


% 
% 


U.S. TV Households: 84,900,000 


A-33 


AVERAGE AUDIENCE { 3,740 2,630 


For explanation of symbols, See page ^ 


DAY SUN. SEPT.16, 1984 


SEPT.9, 1984 | 


2:15 2:30 2:45 


DAY SUN. 


1:45 2:00 


^- Nielsen NATIONAL TV AUDIENCE ESTIMATES 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 


12:45 1:00 1:15 1:30 


TOTAL AUDIENCE í 5,600 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 3,740 
4 


(Households (000) & %) .4 4.3* 4.4* 
SHARE OF AUDIENCE % 15 15 * 15 * 
W AVG AUD. BY V HR. % 4141. (4.3. [4:509 [4:3 
E TOTAL AUDIENCE. ( pum dum 
Households (000) & © * . 
€ а a) ——— 000 NFL FOOTBALL GAME 1 
E CBS TV eei Puto edo 
AVERAGE AUDIENCE { 4,920 11,460 
K Households (000) à %) 5.8 13.5 10.7* 12.т* 13.7; пе 
SHARE OF AUDIENCE % 20 36 32 
AVG. AUD. BY V, HR. % 5:25. TS BEBE 11:5 32.4 тэш (9200 33:3. 1300 342 
1 тота AUDIENCE { sao Е оү pos 
жам QA ND MEET THE PRESS. NFL "84-80 „к FOOTBALL GAME 1-N8C 
ж "WARIOUS TEAMS AND TIMES 
N BC TV MULTI-SEGMENT TELECAST 
AVERAGE AUDIENCE / e 0 22800 ЕЯ бус Sx as 
C SHARE OF AUDIENCE % 9 11 1508 Bri: 13 * 14 * 12 s 
AVG. AUD. BY 4 HR. % 2.3 2:5 3.1 3.4 3.8 4.6 4.8 4.7 5.0 5.3 4.6 4.3 
(Households (000) & » 1 pe 
ABC TV #— THIS WEEK-DAVID BRINKLEY — 
` 
AVERAGE AUDIENCE 
(онш (00) £3) Ñ pope з.е» 
SHARE OF AUDIENCE % 12 12* 13 * 
W А. AUD. BY НЕ. % s Т зт 40 
TOTAL AUDIENCE { 7,050 23,520 
E (Households (000) & %) 8:998 97.7? 
(2) ——.¿=s NFL FOOTBALL GAME 1 — — — 
E CBS TV pos INPS ROUES, 
AVERAGE AUDIENCE ( 5,600 10,700 
K Households (000) & %) .9 12.6 10.3* 11.5* 13.0* 12.3* 
SHARE OF AUDIENCE % 22 35 32 * 34 * 96 * 33 * 
AVG. AUD. BY А НА, * 6.1 8.1 9.9 20:6) 11.0; 11.9 13.0 1900 11.9 13:2 
2 Nu { 2,970 5,260 20,630 
louseholds 3.5 6.2 24.3 
M MIIGIOUS SERIES —— MEET THE PRESS — NFL 'B4-NBO + FOOTBALL GANE 1-АВС —— _ 
N BC TV (808) "WARIQUS TEAMS AND TIMES 
MULTI-SEGMENT TELECAST 
AVERAGE AUDIENCE { 2,380 3,480 
(Households (000) & %) 2.8 4.1 10.4* 11.3* 10.9* 
SHARE OF AUDIENCE % 10 14 31 * 32 * 29 * 
AVG. AUD. BY ⁄ HR. X 2/5 ө ЭВ 20:97 11а Miss зк. ДОШ 
TV HOUSEHOLDS USING ТУ WK. I 4 [29.1 [29.4 [30-1 | 31.4 
(See Def. 1) WK. 2 6 0 28.6 [29.0 [30.1 |3111 


.S. TV Households: 84,900, Fi Ibols, ^ 
OS COS МЕГ БАУ 1, зоо зварну (2)CBS NFL TODAY,CBS,(12:30-12:58PH) у explanation ичинин БЫШ 


А-35 DAY SUN. SEPT.16, 1984 


А-36 


3:00 3:15 3:30 3:45 4:00 


TOTAL AUDIENCE í 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


4:15 


DAY SUN. 


5:45 6:00 6:15 


SEPT. 0 


4:30 4:45 5:00 5:15 5:30 


(Households (000) & %) 1.8 
ABC WRLD 
ABC TV Li 
AVERAGE AUDIENCE [ 8,070 
(Households (000) & %) $.5 
SHARE OF AUDIENCE % 20 
W лис. AUD BY ⁄ HR. x 8.8 10.2 
С "E e 
louseholds š 
— CBS NFL FOOTBALL GANE 1 — US ОРЕМ TENNIS-SUM. 
Е CBS TV RUE RR MUS pers (упш rmi 
AVERAGE AUDIENCE 5,600 
K (Households (000) & %) 15.0* 15.4* 6.6 6.8* 7.4* T.1* 1-5% 6.6* 4.5* 
SHARE OF AUDIENCE % 30 * 39* 15 a7 19 * 18 * ip 15 * $* 
AVG. AUD. BY & HR. X — 14.6 15.4 15.5 15.4 — 6.6 — 6.8 — T.4 7.4 тз 6.9 т 7.8  T.] 6.2 4.6 44 
l “Toral AUDIENCE { 23,940 
(Households (000) & 96) 8.2 
—— NFL FOOTBALL AME. EN. — —— МР FOOTBALL GAME 2- В ———————————— — ———. 
N BC TV Ж, "abe [o Mu GUN PROS: 
AVERAGE AUDIENCE f 10,870 
(Households (000) & %) 4,57 4.7* — 6.0* 12.8 12.0* 13.1* 12.7* 12.2* 14.3* 
SHARE OF AUDIENCE % 12 * 12*  15* 29 30 * 32 30 * 27 30 * 
АУС. AUD. BY НВ. ® 4.5 — 4.5 4.6 4.7 6.2 11.2 11.6 12.3 12.7 13.4 13.3 12.0 12.0 12.5 14.2 14.5 
- 
(Wisi QU) EX) Á 5:030 En 
7.1 
M n — ——— АВО SUNDAY AFTERNOON BSB —À>ə =  - n ABC WRLD NEWS 
ABC TV MINNESOTA VS TEXAS TONIGHT-SUN 
юй VE HERR 
AVERAGE AUDIENCE 
(eed 1000) а { Eo. 2.1* 1.8* 1.87 2.1* 2.7* Bo 
5 E 6* 8 5 $^ 7" 11 
W AVAUDBYWHR % „И, „, 20 22 19 17 17 18 20 22 27 27 4.8 — 5.6 
E a A AUDIENCE ( 26,830 
(Households (000) & %) 31.6 
CBS NFL FOOTBALL GAME | ————— 089 NFL FOOTBALL GAME 2 
E CBS TV KUE А NE IS PLUR 
AVERAGE AUDIENCE Í 10,440 
(Households (000) & %) 14,1* 12,3 6.4* 10.4* 12.9* 12,94 19.78 14.3* 
K SHARE OF AUDIENCE % 38 * 29 16 * 26 * 32:5. 31 * 3 * 30 * 
AVG. AUD. BY V HR, % 14.3 14.0 4.9 — 5.4 7.5 9.9 11.5 12.8 12.9 12.6 13.4 13.7 13.7 14.3 14.2 
2 "TOTAL AUDIENCE ( 3,650 5,770 
(Households (000) & %) 4.3 6.8 
NFL FOOTBALL GAME 1-NBC —— NFL FOOTBALL NBC NIGHTLY NEWS- 
NBC TV SVARIQUS. TEAMS AND TIMES POST-NBC SUN(B) 
HUL TEST TELECAST Mn m 
AVERAGE AUDIENCE ( 3,310 4,840 
evum. MEE S ^ oun ү 
AVG. AUD. BY ⁄ HR. % 10.5 10.0 10.6 10.0 9.7 8.2 4.9 2/5 5.3, 6.1 


TV HOUSEHOLDS USING TV " " 
See Def. 1 


U.S. TV Households: ТЫШ 
А-37 


For explanation of symbols, See page А. 


DAY SUN. SEPT.16, 1984 


А-38 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY 
ABC NFL MONDAY NIGHT FOOTBALL 


ABC ABC BUSINESS BRIEF-MON 


EVENING TUESDAY 
NBC MARCO POLO, PART HIS) 


EVENING WEDNESDAY 
ABC ABC BUSINESS BRIEF-WED 
NBC NBC NEWS DIGEST-WED(B) 


EVENING THURSDAY 
ABC ABC NFL FOOTBALL SPECIAL(S) 


EVENING FRIDAY 
ABC ABC BUSINESS BRIEF-FRI 


NBC NBC MAJOR LGE. PRE-FRL(S) 
NBC NBC MAJOR LGE. BSBL-FRL(S) 


EVENING SATURDAY 
ABC ABC SPORTS UPDATE-SAT 


ABC ABC NEHSBRIEF-SAT. 
CBS NEWSBREAK-SAT. 
NBC NBC NEWS DIGEST-SAT 


A-39 0.5. TV HOUSEHOLDS: 84,900,000 


ve 


"—— 


WK 
+ 


TIME 
(N.Y.T.) 


-12.38АМ 
-12.32АМ 


ne 
оо 
°° 
оо 


1 10.55-10.56PM 


2 9.30-11.30PM 


8.58- 8.59PM 
1 8.58- 8.59PM 


9.00-12.12AM 


.44PM 
142РМ 


.17PM 
.18PM 


‚52РМ 
‚59РМ 
‚58РМ 

59PM 
+59PM 
,17PM 
‚59РМ 


QUARTER 
HOUR 


8.30 
8.30 
-GRID 
8.15 
-GRID 
.00 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


IOUSEHOLDS SHARE 


HOUSEHOLOS |н 
% 


25,300 29. 


8,490 10. 
7,050 8. 


17,150 20. 


7,470 8. 


7,050 8, 


7,220 8. 
7,730 "9; 


8 [11,550 


0| 8,490 
3| 6,540 


2| 7,050 


8| 7,470 


3| 7,050 


5| 6,880 
1| 7,730 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


9,850 11.6] 9,850 11.6 20 
6,880 8.1| 6,880 8.1 


18.3* 36* 
18.2* 42* 


16.1* 44* 
12.8* 42* 


15,370 18.1115,370 18.1 32 


15,370 18.1| 8,570 10.1 


9.6* 


12,310 14.5|12,310 14.5 25 |14.5 


14 


6 26 
14.5 
ge 2T* |13.3 
12.7 
3* 30*|11.8 
1*-30* [11.1 
0 20 |10.0 
12,400 14.6|12,400 14.6 26 |14.6 
TH 
8.0 
3 16 
8.2 
2* 16*| 1.0 
<< 
8 17 | 8.8 
10,870 12.8 [10,870 12.8 24 |12.8 
3. 15 | 8.3 
12,400 14.6|11,970 14.1 25 [14.1 
6,620 7.8| 6,200 7.3 14 | 7.3 
D 17 8:1 
1 IT [9 9,510 11.2| 9,510 11.2 21 [11.2 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A4  Wielsen NATIONAL TV. AUDIENCE ESTIMATES 
WEEK 1 


TOTAL AUDIENCE| AVERAGE AUDIENCE. | AVG. | тү. 
|NUD Y | CAST 

HOUSEHOLDS |HOUSEHOLDS SHARE|WHR| ——- 

qo 00 % |ж |D 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


HOUSEHOLDS SHARE 
qo % % 


DAY WK TIME QUARTER 
NETWORK/PROGRAM # ` (NYT) HOUR 


EVENING SATURDAY-CONT'O 
NBC NBC NEWS DIGEST-2-SAT. 1 9.58- 9.59PM 9.45 
EVENING SUNDAY 

ABC ABC SPORTS UPDATE-SUN 


8,910 10.5| 8,910 10.5 


8.32- 8.33PM 8.30 
8.34- 8.35PM 8.30 


1 
2 
ABC ABC NEWSBRIEF-SUN. 1 10.00-10.01PM 10.00 
2 
2 


11,970 14.1 


11,970 14.1 


11,210 13.2 


11,210 


16,220 19.1|16,220 19.1 


7,300 
10,440 


10.52-10.53PM 10.45 
3.58- 7.24PM -6В10 


7,300 8.6 


CBS.CBS NFL FOOTBALL GAME 2 26,830 31.6 


7.15 
CBS 60 MINUTES 2 7.20- 8.20PM RID 27,850 32.8 |18,680 2 
8. 
CBS E/R-SPECIAL(S) 2 8.20- 9.20PM GRID 27,420 32.3|19,530 23.0 36 
9.15 25.4* 39*|23.1 


CBS NEHSBREAK-SUN. 1 8.58- 8.59PM 8.45 | 12,230 14.4|12,230 14.4 
2 9.18- 9.19PM 9.15 17,490 20.6|17,490 20.6 32 |20.6 
CBS SPECIAL MOVIE PRSNT-SUN(S) 2 9.20-11.20PM -GRID 26,660 31.4|16,560 19.5 33 
11.15 17.8* 37* [16.3 
МВС NFL FOOTBALL GAME 2-NBC 1:4.19- 7.26PM · -GRID | 23,940 28.2/10,870 12.8 29 
7.30 6.1* 12*| 6.1 


NBC KNIGHT RIDER(B) 2 8.00- 8.19PM GRID 9,170 10.8| 8,150 9.6 16 |. . 
NBC NBC NEWS DIGEST-SUN 2 8.58- B.59PM 8.45 . 10,440 12.3|10,440 12.3 20 |12.3 
І 9.43- 9.44PM 9.30] 7,640 9.0| 7,640 9.0. 14 | 9.0 
NBC NBC NEWS DIGEST-2-SUN. 2 9.58- 9.59PM 9.45 16,980 20.0|16,980 20.0 31 [20.0 
EVENING MONDAY-FRIDAY 
ABC ABC NEHSBRIEF-M-F > 8.45 | 10,020 11.8|10,020 11.8 20 |14.5|M-F 14,600 17.2|14,690 17.3 29 |19.2 M-F 
9:45 10.6 & F 15:8 |TU-TH 
19:00 18.6 FRI. 
10:15 8.7 |TUE. 
ABC ABC NEHSNIGHTLINE 11.30-12.00MD 11.30 | 6,110 7.2| 4,750 5.6 15 |6.2|W& F 6,370 7.5| 5,090 6.0 17 | 6.7 |TU-F 
11:45 5.0|W & F 5.3 |TU-F 
ABC ABC NEWS:NIGHTLINE SPEC.(S) 1 11.30-12.30AM 11.30] 6,370 7.5| 3,650 4.3 14 | 6.0|TUE. 
11:45 5.2* 15*| 4.4 |TUE. 
12:00 3:T|TUE. 
12.15 3.3* 13* | 3:0 |TUE: 
ABC ABC ROCKS 12.00-12.32AM 12.00 | 2,720 3.2| 2,040 2.4 8 | 2.8]FRI. 2,550 3.0| 1,870 2.2 т | 2.5|FRI. 
12:18 2:2 |FRL. 2:0|FRI. 
12:30 2:4 |FRT. 1:6|FRI- 
ABC EYE ON HOLLYWOOD 12.00-12.304M 12.00 | 1,700 2.0| 1,440 1.7 7 | 1.9 ED. 2,990 2.7| 1,700 2.0 7 | 2.2 TU-TH 
12.15 1:4 |WED. 1:8 |TU-TH 
ABC ABC NEMS:NIGHTLINE -THU(B) 112.49- 1.12АМ 12.30] 3,140 3.7| 2,720 3.2 16 | 3.8|THU. 
12.45 3:3|THU. 
1:00 2.8 |THU. 
АВС ABC NEHS:NIGHTLINE-MON 1 1.08- 1,3844 1,00] 4,330 5.1| 3,230 3.8 23 | 4.8|MON. 
CONT'D 
А-41 0.5, TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALI-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER HOURS) 


A42 Wielsen NATIONAL TV AUDIENCE ESTIMATES 


WEEK 1 


WEEK 2 


TOTAL AUDIENCE | AVERAGE AUDIENCE TOTAL AUDIENCE | AVERAGE AUDIENCE | 
DAY WK TIME QUARTER 
HOUSEH E 
NETWORK/PROGRAM * МТ) HOUR 010$ |HOUSEHOLDS SHARE HOUSEHOLDS нонво SHARE 
EVENING MONDAY-FRIDAY-CONTD 
ABC ABC NEHS:NIGHTLINE-MON-CONT'O 
2 1.02- 1.3280 1.00 2,720 3.2| 2,380 2.8 16 | 3.1|MON. 
1.15 2.7 |MON: 
1.30 2.7 |MON. 
CBS NEWSBREAK-M-F 8.58- 8.59PM 8.45 7,980 9.4| 7,980 9.4 16 | 9.4|M-F 
CBS CAMPAIGN '84 2 11.30-12.00M0 11.30 3,740 4.4| 2,890 3.4 10 | 3.8|TUE. 
11.45 3.1|TUE. 
CBS LATE MOVIE 1 2 › 11.30 6,200 7.3| 4,080 4.8 16 | 5.8|M-F 
11.45 5.6* 16*| 5.3 |MWTHF 
12.00 4.6 M-F 
12.15 4.5* 16*| 4.4|M-F 
12.30 4.4 |M-F 
12.45 4.1* 17% | 315]М-Е 
: 3.7* 19*| 3.7|TUE. 
2 VARIOUS TIMES (SUS) ME 
CBS US OPN TENNIS HILITES-FRICS) 1 11.30-12.00MD n. Юю 
CBS US OPN TENNIS HILITES-MON(S) 1 11.30-12.00MD 11.30 
.45 
CBS US OPN TENNIS HILITES-THU(S) 111.30-12.00MD 11.30 
11.45 4,2 |THU. 
CBS US OPN TENNIS HILITES-TUE(S) 111.30-12.00MD 11.30] 4,160 4.9) 3,480 4.1 12 | 4.6|TUE. 
11.45 3.6 |TUE. 
CBS US OPN TENNIS HILITES-HED(S) 111.30-12.00M0 11.30| 4,410 5.2| 3,400 4.0 11 | 4.6 MED. 
11.45 3.3 ED. 
CBS LATE MOVIE 1 1 > 12.00 | 4,250 5.0] 2,630 3.1 13 | 3.2|М-Е 
12.15 3:2* 12*| 3.2 |M-F 
12.30 3:2 |M-F 
12.45 3.1* 14*| 2:9 |M-F 
1.00 2.7 |M-F 
1.15 2.6* 15*| 2:3 M-F 
1 VARIOUS TIMES (505) 
CBS LATE MOVIE II 2 > 12.30 3,570 4.2| 2,800 3.3 18 | 3.7 |M-F 
12.45 3.5* 17*| 3.4 | MATHF 
1 » 1.00| 2,460 2.9| 1,870 M-F 3.1|N-F 
1.15 M-F 3.0* 18*| 2.9 N-F 
1.30 M-F 3.4 TUE. 
1.45 M-F 3.4* 24*| 3.4 |TUE. 
VARIOUS TIMES (SUS) 
CBS CBS NEWS NIGHTHATCH-1 2.00- 2.30AM 2.00] 1,020 1.2| 850 1.0 11 | 1.1]|M-THSU 1,610 1.9| 1,360 1.6 18 | 1.6 |MHTHSU| 
2.15 19 |M-THSU 1.5 |MATHSU| 
CBS CBS NEWS NIGHTHATCH-2 2,30- 6,00AM »GRID| 1,780 2.1] 760 .9 18 M-THSU 2,550 3.0| 1,100 1.3 25 M-THSU| 
2.30 1.2 |M-THSU 1.7 |M-THSU 
2.45 1.2* 16*| 1.1|M-THSU 1.7* 23*| 1.7 |M-THSI 
3.00 1.0 |M-THSU 1.5 |M-THSI 
3.15 1.0* 17*| 1.0 |M-THSU 1.5* 25*| 1.4|N-THSI 
3.30 .9 |N-THSU 1.4 |M-THS 
CONT'D 


A-43 0.5. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS) | 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY-FRIDAY-CONT'D 
CBS CBS NENS NIGHTHATCH-2-CONT'D 


NBC NBC NEWS DIGEST-M-F 


NBC NBC NEWS DIGEST-2-M-F 
NBC LAROUCHE -POLITICAL(S) 


NBC TONIGHT SHOW 


NBC DAVID LETTERMAN I 


NBC FRIDAY NIGHT VIDEOS 


NBC DAVID LETTERMAN II 


DAY MONDAY-FRIDAY 

ABC ABC WORLD NEWS-MORN-615A 
ABC ABC WORLD NEWS 6:45AM(B) 
ABC ABC WORLD NEMWS-MORN-645A 
ABC GOOD MORN AMER-MON-730(B) 


ABC GOOD MORN AMER-MON-830(B) 
АВС FLIGHT-DISCOVERY -LANDING(S) 


A-45 U.S. TV HOUSEHOLDS: 84,900,000 


кю 


TIME 
(YT) 


? 12.30- 2.00AM 
1 12.46- 2.16AM 


.30AM 
.00AM 
‚00АМ 
‚00АМ 


.00АМ 


42AM 


WEEK 1 


HOUSEHOLDS 


TOTAL AUDIENCE | AVERAGE AUDIENCE | | 
| AUI 
HOUSEHOLDS SHARE 


TOTAL AUDIENCE 


o sonno Фо 


(000) 


8,570 10. 


9,250 10. 
4,750 5. 


7,980 9. 


2,630 


5,260 


1,950 


850 
680 


1,700 
1,870 


2,550 


5,770 


oo 


bowo 


8,570 10. 


9,250 10. 
3,400 4. 


2,290 


2,890 


1,700 


850 
680 


1,610 
1,530 


2,290 


5,430 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


(000) 


4,750 5. 
T3 


1. 
Y. 


2. 


тою m о o 


оошо 


м 


14* 


12 


6.4 30 


% 


ioter wa 


Imo o 
oom 


Imm rm ло P 
opp ms omo p 


ъ юж On o о 


2,550 


2,210 


1,950 


1,100 


1,780 


7,300 


5,090 


mom ом 


23* 
15 


13 

14* 
12% 
14* 


15 


14 


16 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOUR^ ; 


отоло ло no P COGO TO CO. л 
ою фо -ооо w 


mmm 
оул 


A4 Nielsen NATIONAL TV AUDIENCE ESTIMATES 


WEEK 1 


DAY WK TIME QUARTER 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


NETWORK/PROGRAM + (N.Y.T.) HOUR 


DAY MONDAY-FRIDAY-CONT'D 
ABC PRES. REAGAN'S NEWS CONF(SUS) 2 12.00-12.18PM 12.00 


ABC RYAN'S HOPE-MON(B) 1 12.30- 1.00PM 12:30 
.45 


ABC ABC DAYTIME NEWSBRIEF(SUS) 2 12.57-12.59РМ 12.45 
ABC ABC DAYTIME NEWSBRIEF-2(SUS) 1 12.57-12.59PM 12.45 
ABC ALL MY CHILDREN-MON(B) 1 1.00- 2.00PM 


3,990 4.7 


ABC ONE LIFE TO LIVE-MON(B) 1 2.00- 3.00PM 


ABC ABC DAYTIME NEWSBRIEF(B) 
ABC ABC DAYTIME NEHSBRIEF-M-F- 


2.57- 2.59PM 5,350 


7,390 


oo 


» 
2.57- 2.59PM 
3.00- 4.00PM 


H nve 
o 


ABC GENERAL HOSPITAL-MON(B) 8,070 


(900) того по IO PO OO H i 
> 
a 


ABC ABC WORLD NEWS TONIGHT 1 > -GRID 9,510 11.2| 8,070 


CBS CBS EARLY MORNING NEWS 6.30- 7.00AM 


6 
6 

CBS CBS MORNING NEWS 1-MON(B) 1 7.30- 8.00AM 7:20 1,700 2.0] 1,440 
8 


CBS CBS MORNING NEWS 2-MON(R) 1 8.30- 9.00AM 


CBS PRICE I5 RIGHT 1-MON(D. 1 11.00-11.30АМ 11.00 5,860 6.9| 4,840 


CBS US OPN TENNISCHRI) 100A) 1 11.00-12.11PM 11.00 5,090 6.0| 2,290 


CBS PRICE IS RIGHT 2-MON(D) 1 11,30-12,00NN 119 6,790 8.0| 5,770 


CBS NENSBREAK-11.57 11,57-11.59AM 11.45 5,520 6.5| 5,260 
3,060 


° 


CBS US OPEN TENNIS(MON)(S) 1 12.30- 5,59PM 15:30 11,720 13. 


CONT'D 
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HOUSEHOLDS |HOUSEHOLOS SHARE 
% 


3,140 3.7 


8,570 10.1| 6,540 


7,050 8.3] 5,090 


ж Nw 
o 
ы 
Ф 
© 


.30 1,530 1.8] 1,190 


.30 2,720 3.2] 2,120 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 
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7,300 8.6 31 
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= 
ор 
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*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS) 


^*8  Mielsen NATIONAL TV AUDIENCE ESTIMATES 


WEEK 1 


TOTAL AUDIENCE | AVERAGE AUDIENCE TOTAL AUDIENCE 
po anii Pa ШҮ AR HOUSEHOLDS |HOUSEHOLDS SHARE HOUSEHOLDS |HOUSEHOLOS SHARE 
К/ ҮТ.) UR| уб» оу * ку DNS|| qo х | qm * * 
DAY MONDAY FRIDAY -CONTO 
CBS-US OPEN TENNIS(MONXS)-CONTD 
3.7* 10*| 3.5 
3:6 
3.6* 10*| 3:5 
3:9 
2745 3.8* 10*| 3:7 
3:00 3:5 
3.15 g.9* $^| 3.4 
3.30 3.4 
3:45 3.5* 10*| 3:6 
4:00 3:8 
4:15 3.8* 11*| 3:8 
4.30 3.4 
4:45 3.4^ 9*| 3:4 
5:00 3:9 
5:15 3.8 10*| 3.7 
5:30 3:8 
5:45 3.7* 9*| 36 
CBS US ОРМ TENNIS(FRI) 12:42P(S) 112.42- 4.59PM 12.30] 9,340 11.0| 2,120 2.5 9 | 2.4 
12:45 2:2* 9* 21 
1:00 2:2 
2.2^ 9*| 2.3|FRI 
2.4 |FRt 
2.9* 9| 2:3 |FRI 
2:3 FRI 
2.3* 9*| 2:3 |FRI 
2:1 FRI. 
2.0* 8*| L9 FRI. 
2:2 |FRU: 
2.4* 9*| 2:5 FRI: 
2:5 |FRI: 
2.7* 9*| 2:8 |FRI: 
ЗАС 
3.0* 10*| 2:3 |FRI 
5.1 FRI 
2.9* 9*| 2:8 |FRI: 
CBS НЕМБВАЕАК-3,57 3.57- 3.59PM 5,690 6.7| 5,430 6.4 21 | в.ајту-тн || 5.180 6.1] 4,920 5.8 18 | 5.8|t-F 
NBC NBC NEWS AT SUNRISE 6.30- 7.00AM 1,780 2.1| 1,360 1.6 15 | 1.2|Tu-F 1,870 2.2| 1,360 1.6 14 | 1.3/м-ғ 
1:8 |TU-F 1:9 M-F 
NBC NBC NEWS AT SUNRISE(B) 1 6.30- 7.004M 4m s| «o з 8| «rov 
NBC TODAY SHOH-T.30AM(B) 1 7.30- 8.00AM 2,040 2.4| 1,610 1.9 15 | г.з. 
NBC TODAY SHOH-8.30AM(B) 1 8.30- 9.00AM 3,90 4.7 3,230 3.8 16 | 3.4 198. 
NBC WHEEL OF FORTUNE(B) 1 11.00-11.30. 11. 6,960 8.2| 5,940 7.0 21 | T.2|NON. 
11:15 8:8 | VON. 
NGC SCRABBLE) 111.30-12.00NN 11.30] 5,940 7.0| 5,010 5.9 17 | 5.8|MON. 


A-49 0.8, TV HOUSEHOLDS: 84,900,000 i FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


^50 Wielsen NATIONAL TV AUDIENCE ESTIMATES . OTHER PROGRA 


— WEEK 1 EN UR WEEK? — 
TOTAL AUDIENCE | AVERAGE AUDIENCE | мо. | тє. | | TOTAL AUDIENCE| AVERAGE AUDIENCE | AG | үү. 
AUD.BY| — AUD BY: 
p PROGRA T Us QUARTER wousguoins |uousewops suaren | CASE | | oustHoios |woustHoios sHARE | И Н | CASI 
'ORK/PROGRAM (NYT) HOUR | бу X | 09). X % | w | DAYS (9) «| X x|x | DAYS 
— 
DAY MONDAY-FRIDAY-CONTD 
NBC SCRABBLE(8)-CONTD 11.45 5.9 MON 
NBC REAGAN NEWS CONF-NBC(SUS) 2 12.00-12.18PM 12.00 TUE, 
NBC DAYS OF OUR LIVES-MON(B) 1 1.00- 2,00PM 1.00] 6,710 7.9| 4,870 5.5 15 | 6.2|MON. 
1:15 6.0* 16*| 5.7 MON. 
1.30 5,2 |МОМ, 
1:45 5.1* 14*| 5.0|М0М. 
NBC ANOTHER HORLD(B) 1 2.00- 3.00PM 2.00] 4,580 5.4| 3,400 4.0 11 | з.5|мон. 
2:15 3:8* 10*| 4:0 MON: 
2:30 4:2 |MON: 
2:45 4.2* 11*| 4:1 MON: 
NBC NBC NEWS DIGEST-DAYTIME 2.57- 2.58PM 2.45 | 4,160 4.9| 4,160 4.9 16 |4.9|MiF 3,230 3.8| 3,230 3.8 14 | 3.8|M4F 
NBC SANTA BARBARA(B) 1 3.00- 4.00PM 3.00] 3,480 4.1| 2,460 2.9 в | 2.8|MON. 
3.15 2.8* B*| 2.8|MON. 
3:30 3:0 |NON- 
3:45 3.0* 8*| 3:0 MON: 
DAY SATURDAY 
АВС SCHOOLHOUSE- ROCK -8:25AM 8.25- 8.29AM — 8.15 | 3,230 3.8| 2,890 3.4 26 | 3.4 2,890 3.4| 2,210 2.6 18 | 2.6 
ABC SCHOOLHOUSE ROCK -9:55AM 9.55- 9.59AM 9.45 | 5,770 6.8, 5,180 6.1 23 | 6.1 5,770 6.8| 5,090 6.0 22 | 6.0 
ABC SCHOOLHOUSE ROCK-10:25AM 10.25-10:29АМ 10.15 | 6,710 7.9| 5,940 7.0 25 | 7.0 4,920 5.8] 4,330 5.1 19 | 5.1 
— - — E 
ABC CFA COLLEGE FOOTBALL-PRE 2 3.30- 3.43PM 3.30 4,800 5.3| 4,410 5.2 16 | 5.2 
CBS IN THE NEWS- 8.26AM 8.26- 8.29AM 8.15 | 2,380 2.8| 2,120 2.5 17 | 2.5 2,290 2.7| 1,870 2.2 13 | 2.2 
CBS IN THE NENS- 8.56AM 2 8.56- 8.59АМ 8.45 4,840 5.7| 4,250. 5.0 25 | 5.0 
CBS IN THE NEWS- 9.56АМ 1 9.56- 9.59AM 9.45 | 3,740 4.4| 3,310 3.9 15 | 3.9 
CBS IN THE NEHS-10.26AM 1 10.26-10.29АМ 10.15 | 2,630 3.1| 2,460 2.9 10 | 2.9 
CBS IN THE NEHS-11.26AM 2 11.26-11.29АМ 11.15 4,250 5.0| 3,820 4.5 16 | 4.5 
CBS IN THE NEWS-11.56AM(B) 111.56-11.59AM 11.45 | 3,230 3.8| 2,970 3.5 13 | 3.5 
CBS CBS COLLEGE FOOTBALL 2 12.06- 3.12PM GRID 13,240 15.6| 4,580 5.4 17 
3.00 6:7* 21*| 6.7 
CBS CBS COLLEGE FOOTBALL PRE 2 12.00-12.06PM 12.00 4,800. 5.3 3,140 3.7 12 | 3.7 
NBC ONE TO GROW ON-8:20AM 8.28- 8.30AM 8.15 | 2,380 2.8| 2,290 2.7 20 | 2.7 3,570 4.2| 3,310 3.9 27 | 3.9 
NBC ONE TO GROW ON-R5BAM 8.58- 9.00AM 8.45 | 3,650 4.3| 3,570 4.2 24 | 4.2 3,990 4.7| 3,650 4.3 23 | 4.3 
NBC ONE TO- GROW ON-10:20AM 10.28-10.304M 10.15 | 6,540 7.7| 6,370 7.5 27 | 7.5 7,220 8.5| 6,880 8.1 29 | 8.1 
NBC ONE TO GROW ON=10:50AM 10.58-11.00AM 10.45 | 5,430 6.4| 5,260 6.2 23 | 6.2 6,880 8.1 6,450 7.6 27 | 7.6 
NBC ONE TO GROW ON-12:28PH 12.28-12.30РМ 12.15 | 4,160 4.9| 4,080 4.8 16 | 4.8 4,840 5.7 4,410 5.2 17 | 5.2 
NBC NBC MAJOR LEAGUE PRE GAME 1 2.00- 2.IGPM -GRID| 3,740 4.4| 3,400 4.0 13], 
? 3.00- 3.18PM -GRID | 3,990 4.7| 3,400 4.0 12 
3.15 3.7 
DAY SUNDAY 
CBS CBS NFL TODAY 10.30-10,500M. бр] 6,200 7.3| 4,920 5.8 20), 7,050 в.з) 5,600 6.6 22|, 
CBS св NFL FOOTBALL GAME 1 1 12.58- 4.13PM -GRID | 22,580 26.6|11,460 13.5 36 


А-51 U.S. ТУ HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE РАСЕ А. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS), 


A-52 


DAY 
NETWORK/PROGRAM 


DAY SUNDAY-CONTD 
CBS CBS NFL FOOTBALL GAME 1-CONTD 


МВС NFL FOOTBALL GAME 1-NBC 
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Nielsen NATIONAL TV AUDIENCE ESTIMATES 


WEEK 1 


TOTAL AUDIENCE | AVERAGE AUDIENCE у TELE | [TOTAL AUDIENCE | AVERAGE AUDICNGE 

iue 
“a ҮЕ ОЕ HOUSEHOLDS |HOUSEHOLDS sHARE Йй | CAST | | һоуенорр5 |HOUSEHOLOS SHARE 
(NYT) 00 * | * % | % 00 * | qo * ж 


2 12.58- 4.09PM -6А10 
3.30 


00- 4.13PM 


£ 4j -GRID 
2 1.00- 4.28PM 


-GRID 
4.15 


11,380 13.4 


4.30 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


4,080 4.8 13 


23,520 27.7]10,700 12.6 35 
1a.1*-3T* 


9.2*-23* 


1821" 32* 


20,630 24.3 


8,740 10.3 28 
5.9% 15% 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


